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NEWS HIGHLIGHTS... 


Warner sells Im. ABPC shares 


WARNER BROS. of America has sold one million ordinary shares held in Associated 
British Picture Corporation on the London market. The British company still holds two 
million of the eight million ordinary five shilling shares. 

When the sale was revealed on Tuesday, the price of the shares was 46s. 9d. giving the 
deal a value of nearly £2,400,000. 

Sir Philip Warter, chairman of ABPC, stated that the sale reduces the holding of the Ameri- 
can concern and will mean that ABPC becomes more British. He pointed out that the 


two companies remain on the friendliest terms and added that there would be no changes 
on the Board of ABPC. 


BFFA pays out at 4] per cent 


THE FOURTH interim allocation of the British Film Fund Agency for the fourth year 
will be at the rate of 41 per cent., one per cent. lower than for the previous interim allocation. 

Distributors’ earnings submitted for the four weeks ended February 25, 1961, are as follows: 
Lew cost films (eligible after multiplying by 2): £102,602; not eligible for two times rental: 
£10,207; high cost films (including newsreels): £713,839; films of not less than 3,000 feet: 
£826,648; films under 3,000 feet (after multiplying by 24): £59,372. 

Levy collections paid to the agency by HM Customs and Excise to 
approximately covering entertainments to February 25, 1961, were £302,772. 


Gala-Columbia distribution deal 


GALA FILMS will distribute Columbia Pictures’ European productions in Great Britain 
and Ireland under the terms of an agreement signed by Kenneth Rive and Mo Rothman 
in New York. 

Kenneth Rive is interrupting his world tour to return to London for the launching of 
“Mein Kampf ”—the first Columbia film to be handled by Gala. The premiere will be held 
at the Continentale, Tottenham Court Road, on April 9. 

Columbia executive vice-president Mo Rothman states that Gala was chosen because 
it is the largest and most successful distributor of Continental films in the British Isles and, 
in addition, is the only distributor which operates a chain of specialised cinemas—19 of them 
headed by the Continentale. 

Mo Rothman points out that this move, following the formation of the BLC organisation 
in Britain, is another example of Columbia's efforts to meet changing market conditions. 
Gala will handle about 10 Columbia films a year at the outset, based on production commit- 
ments on the Continent, particularly in France and Italy. 


March 11, 1961, 


MGM co-production in France 


JOSEPH VOGEL, president of MGM, and Jean Le Duc, president of SNE Gaumont, in 
France, have jointly announced a long term agreement between their respective companies 
providing for co-production of films in France and their distribution throughout the world. 

The schedule calls for several outstanding pictures each year with leading French actors 
and directors participating. Alain Poire of Gaumont is to be executive producer. 

MGM will release everywhere except in France and Belgium—which will be handled by 
Gaumont. 


TV does not 
keep cinema 
fans away 


THE AVERAGE cinema audience today is 
drawn from a young, vital and acquisitive 
section of the community. It is aged between 
16 and 34, likes “ going out” and reflects a 
high purchasing power among the population. 

Just over half the average audience is made 
up of men, predominantly working class, and 
three-quarters of the audience are regular cinema- 
goers attending at least once a fortnight. 

These facts are revealed this week in the most 
comprehensive national survey of the cinema 
audience ever published. They provide a study 
of the social characteristics, ownership patterns 
and purchasing habits of one-quarter of the 
total population. 

The survey was commissioned by the Screen 
Advertising Association and planned in close 
consultation with the Institute of Practitioners in 
Advertising and the Incorporated Society of 
British Advertisers. 

It was conducted by Group Maiketing and 
Research among a sample of 11,565 cinemagoers 
interviewed as they entered cinemas throughout 
the country during September, 1960. 


Summary 


The survey has been published in two parts. 
“The Cinema Audience—A National Survey” 
gives tables, details of cinemas and a sample of 
the questionnaires put to those interviewed. A 
smaller book, “Spotlight on the Cinema 
Audience,” provides a digest and summary of 
the survey. 

One interesting point to arise from this booklet 
deals with the effect of television on the 
audience. It states: “The effect of having 
television at home does not greatly influence the 
cinemagoing behaviour pattern, even in homes 
with ITV sets.” 

In the average audience, 66 per cent. have ITV 
at home, it states, and in terms of frequency of 
cinemagoing, 80 per cent. of those in the audience 
without tv go to the cinema at least once a fort- 
night, compared with 73 per cent. of those with 
ITV sets. 

The basic factor to emerge from the survey 
is that two-thirds of the average cinema audience 
are young adults who form 32 per cent. of the 
adult population. They are aged between 16 
and 34. 

Although the majority of people in this age 
group have become engaged, married and have 
started families, the survey confirms that these 
events in themselves do not prevent young adults 
from going to the cinema. 

“In the 25-year span from school to parem- 
hood,” states the survey, “ going out has a major 


continued on page 26 


A 


Viewpoint 


MORE RESEARCH 
STILL NEEDED 


MARKET research is a vital facet of 
modern commercial enterprise, and although 
a certain amount of work has been carried 
on in this field by individual companies, it 
has not been posible for the industry to 
underwrite a programme of research for the 
common good. 

However, this week the Screen Advertis- 
ing Association, representative of the 
producers of advertising films in this coun- 
try, has published the findings of the most 
extensive national survey of cinema audiences 
undertaken by this section of the industry, 
which has been responsible for a number of 
previous useful surveys on a smaller scale. 


The primary purpose of the survey is to 
illustrate the influence and potential of cinema 
screen advertising to manufacturers and 
advertising agents. 


This important work has, of course, been 
undertaken collectively by the advertising 
film producers in their own interests, for they 
are operating in a highly competitive busi- 
ness and in circumstances which are difficult 
because of the decline in cinema audiences. 


Nevertheless, the findings of the survey are 
of interest to the film industry generally, not 
only for the reason that screen advertising 
is important to exhibitors, but also because 
the detail of the analysis provides useful 
information to producers and distributors. 


The general conclusion of the survey, that 
the cinema audience largely consists of young 
adults between the ages of 16 and 34, is a 
matter of common knowledge to the industry, 
but the detailed study throws considerable 
light upon this backbone of cinema patronage, 
which is worth consideration. 


However, the survey points to the fact that 
the entertainment side of the business still 
lacks a co-ordinated programme of market 
research to find out how to attract back to 
the cinema those people who are not part of 
the established cinema audience. 
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ALTHOUGH the Cinematograph Films Coun- 
cil met on Monday, it did not consider 
recommendations for raising the quota for 
British films next year. 

It had been assumed elsewhere that the Coun- 
cil would be considering the question on Mon- 
day, following the FBFM's controversial pro- 
posal that the quota should be increased. and 
Lord Archibald’s suggestion that it should be 
put up to as much as 50 per cent. so far as 
the circuits were concerned. 

I understand that the matter definitely was not 
on the Films Council's agenda, and this is 
understandable, for it is a little too early for 
the Council to make recommendations to the 
Board of Trade. 

The trade associations, for example, are still 
considering the quota position and, of course, 
the meeting between the CEA and the BFPA 


and FBFM to review the situation. was held 
yesterday, Wednesday. 
+ + + 


IF THE Federation's statement of policy was 
intended to put the cat among the pigeons it 
certainly did so. It produced an immediate and 
somewhat violent reaction from producers as 
well as exhibitors. 

ht is my impression that the idea for a 50 per 
cent, quota, discriminating against the circuits, 
will not be pursued. 

In the first place, the proposal would require 
amendment of the Quota Act, for. as the Act 
stands, it does not allow for a higher quota to 
be imposed on circuit cinemas than on inde- 
pendent cinemas. The Act, of course, specifi- 
cally makes provisions for the application of 
the quota to all cinemas, but provides for relief 
for cinemas in competitive situations which find 
it impossible to fulfil the maximum quota 
requirements. 


+ + + 


IT IS a matter of conjecture as to whether 
the Government would accept any proposal for 
amendment of the legislation at the present time, 
but it is certain that the CEA would strongly 
oppose any attempt to increase the quota in any 
way. 

Apart from the CEA’s attitude, the producer 
associations do not see eye to eye on the subject. 

It is obvious that the Federation's proposal 
was motivated by the concern felt over the 
deterioration of the so-called third circuit, or 
national release—a concern which is shared by 
many producers in both producer associations. 

However, in the circumstances, it seems un- 
likely that the FBFM will press its proposal 
for quota at the present time. 

Weighing up the pros and cons, I think the 
trade, apart from the unions, will be content 


if quota is continued at the present level for the 
next quota year. 


+ + + 
ALTHOUGH exhibitors in Ulster and Eire 
have shown considerable interest in the Film 
Industry Defence Organisation they have not yet 


decided whether they are going to participate 
in the scheme. 


Bill Speakman, Ellis Pinkney and Bob Camp- 
In, representing the board of FIDO, had a meet- 


ing with representatives of the Eire exhibnor 
associations and the N. Ireland branch of the 
CEA in Dublin last week. 

The operation of the scheme was thoroughly 
discussed and the visitors were impressed by the 
wide range of questions asked. But they are 
not able to report that the associations eventu- 
ally will give their support to FIDO. 


~ + + 


IT IS always interesting to hear of the experi- 
ences of Colan MacArthur during his visits to 
overseas markets, for he is one of the industry's 
shrewdest observers of the export business for 
films and among the most knowledgeable of 
conditions abroad. 

He has just returned from a tour of Rank 
offices in the Far East, visiting territories that 
he has not previously had an opportunity to 
study at close quarters. Japan, Hong Kong 
Formosa and the Philippines were covered by 
his itinerary. 

He was particularly impressed by the potential 
of the Philippines for British films. He reminded 
me that it was the biggest English-speaking terri- 
tory in the Far East which, of course, reflects 
the American influence. 


+ + + 


FOR The Rank Organisation entry into the 
Philippines market has been very encouraging. 

Business for the group there has shown a 
greater proportional increase than in any other 
territory. 

In Japan the progress of British films is still 
hampered by the severe restriction of import 
licences, the allocation of which is a bone of 
contention among British producers. Colan told 
me that it is hoped that the Japanese govern- 
ment’s policy of liberalisation of imports will 
remove the tiresome restrictions within the next 
12 months. 


+ + + 


FN the meantime, Japan, like most of the 
major markets, is experiencing a decline in 
admissions, but it was encouraging to hear that, 
whereas American films are losing popularity to 
imports from France and Italy, British films are. 
at least, maintaining their position within the 
restrictions ’ 

A point that should be well known to British 
producers, and we hope has not been lost sight 
of, is that the Japanese public not only responds 
to colourful publicity and spectacular ballyhoo, 
but has an appetite for Western culture. 


+ + + 


ABPC’S policy of shooting material for tele- 
vision commercials alongside the production of 
the films to be advertised through the medium. 
should pay handsome dividends by way of the 
box-office. 

The first two commercials, produced in the 
new format, for “The Rebel” and “Dont 
Bother to Knock,” are first-class 15-second 
flashes, emtertainingly punchy, without the 
raucous overselling of so many commercials. 

Of the two. that for “ The Rebel" is probably 
the better and certainly the funnier. It’s a gem. 
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Lt immediately establishes Hancock in his first 
starring role in films, 

The other, for the Richard Todd comedy, is 
not so funny, but it presents a situation that 
will whet appetites and the brief dialogue will 
raise a laugh or two. 

Watch out for the flashes. “ The Rebel” goes 
on the air Easter Week and the following week 
to coincide with the first two legs of London 
release. 

+ + + 


SYDNEY LEWIS, installed as president of 
the CEA at the recent AGM, can look forward 
to a bumper attendance at the CEA Summer 
Conference to be held at Torquay from May 7 
to May 11. 

Arthur Taylor tells me that registrations already 
exceed the number for last year’s conference. 

The programme is virtually settled. The major 
change this year is that the General Council and 
Open Forum will be held on Tuesday instead 
of Wednesday. 

The conference opens with the Walls supper- 
dance at the Imperial Hotel on Sunday evening. 

Monday is reserved for the golf tournament at 
Churston Golf Club, starting at 9.30 a.m. 

The Mayor’s reception will be held on Mon- 
day evening at Torre Abbey from 5.30 to 6.30 
p.m. and will be followed by a supper party to 
be given by ABC. 

General Council will meet on Tuesday morn- 
ing at the Imperial Hotel. The Open Forum will 
be held in the afternoon, and will be followed 
by the branch secretaries meeting. 

Anglo-Amalgamated will show the Bertram 
Ostrer comedy “ Dentist on the Job” at ABC's 
Regal on Tuesday evening and will entertain 
guests at a supper party following the screening. 

David Lewin of Beaverbrook Newspapers will 
address the conference on Film Criticism and 
Film News on Wednesday morning. 

The conference will close on Wednesday with 
the Lyon’s party. 

Harry Adiey’s bar and Lyon’s La Gala will 
again provide hospitality and refreshment for the 
delegates. 

The golf tournament is being organised by 
A. M. Tolfree, 14, David Road, Paignton, S. 
Devon. (Tel.: Paignton 59534.) 


+ + + 

WHICH independent distributing company has 
made the greatest progress in the past year? The 
answer must be Anglo Amalgamated. 

Last year I sat in on part of Anglo’s sales 
conference. I was invited to join this year's 
conference held at the Dorchester Hotel at the 
week-end, and, although it occupied some of 
those precious leisure hours, the time was well 
spent. 

Twelve months ago Nat Cohen and Stuart 
Levy already had established Anglo as a major 
force in the British distribution and production 
scene. 

But during the conference proceedings, which 
I attended on Saturday, it was strikingly evident 
that the company has gone a long way ahead 
from its position a year ago. 


+ + + 

THE sales force assembled on Friday evening 
—for a full day of business and social activities 
on Saturday. 

The morning was devoted to a preview of 
forthcoming product and a screening of Anglo’s 
latest Peter Rogers production, “Carry On 
Regardless,” which already has _ established 
itself at the Odeon, Marble Arch, as a challenger 
to its highly profitable forerunners in the comedy 
series. 

It was at the following reception and luncheon 
that the outsider was able to sense the full 
measure of Anglo’s achievements and progress 
during the year and of the fine prospects ahead. 

The mood reflected the utmost confidence and 
optimism. Visually, the atmosphere of success 


Colan MacArthur, managing director of ROFD, 

chats with Toshishige Ishikawa, director of RKO 

Pictures of Japan, and Frederick Kennedy, Far 

East representative for British producers, during 
his recent tour of the Far East 


and showmanship was admirably conveyed in 
the very fine, tastefully executed publicity display 
which adorned the Dorchester’s Park Suite for 
the occasion, in the handsome brochure handed 
to the sales force and guests, and with the useful 
gift of an “executive desk set” presented to 
everyone. 

Anglo’s publicity team, headed by Ron Shinn, 
aided and abetted by John Troke and Ted 
Jarratt, had excelled themselves. 


+ + 7 


EXTENDING a welcome to the guests, Stuart 
got off to a good start by referring first to the 
trade press. We were graciously thanked not only 
for our presence, but for our “ co-operation and 
help throughout the years—a help that has aided 
Anglo to become a major organisation not only 
in Great Britain, but in the United States, 
Canada, and in fact throughout the world.” 

He next welcomed Anglo’s “ family of talented 
producers and directors "—Peter Rogers in the 
dual role of producer and recently appointed 
director of Anglo; Gerald Thomas, Peter's 
associate and director of the “Carry On .. .” 
series; Julian Wintle whose partner, Leslie 
Parkyn is, unfortunately, suffering ill-health; Alf 
Burlinson, managing director of the Film 
Producers’ Guild, Anglo’s partner in production 
at Merton Park, and Jack Greenwood, producer 
of the popular Scotland Yard and Edgar Wallace 
series. 


‘ + + + 


THEN on to the newcomers—Jack Lemont 
and Leigh Vance, now completing “ The 
Frightened City : Bertie Ostrer making his first 
film for Anglo, “ Dentist On the Job,” which 
will be shown to the trade at the CEA Summer 
Conference in May; Ben Fisz, producing “ On 
the Fiddle,’ a comedy which Stuart reckons will 
be one of the funniest handied by the company ; 
and Bob and Jack Asher who are due to start a 
comedy. “‘ She'll Have to Go,” for the company 
in April. 

And finally, but by no means least, Jo Janni, 
who will make “ A Kind of Loving” and “ Billy 
Liar” for Anglo, and Lewis Gilbert, who, with 
John Brabourne, joins the fold to produce “‘ The 
Patriots " from James Barlow's best-seller. 


+ + + 


ONE cannot help being impressed by the way 
in which production talent is attracted to the 
Anglo banner. 

What are the reasons for the steadily increasing 
attachments? 

Julian Wintle, responding for the guests, put 
it this way: “ The opportunity for the expression 
of personal thought, freedom to produce in the 
way one wishes—these are the benefits we have 


received during our long and very close associa 
tion together.” 

He added: “ At a time when the prestige of 
British pictures is gaining in importance in every 
country throughout the world, it is reassuring to 
know that one’s product will be handled with 
lively imagination in the field of distribution and 
exploitation. I can assure you there is no finer 
selling team than that we see around the table 
today.” 


+ + + 

DURING the afternoon business session Nat 
thanked the Anglo team for its drive and enthu 
siasm and outlined the future policy of the 
company and the ambitious plans to put the 
company in the forefront of the world markets 

Peter Rogers spoke of the link between the 
producers, the distributor, the exhibitor and the 
public, and Stuart reviewed the progress of the 
company to date and the considerable prospects 
for the future. 

Sales policy and administration were discussed 
at some length by Alan Kean, general sales 
manager, and the three-hour session was reward- 
ing in that it produced frank and lively exchange 
of views between the executive and the men in 
the field. 

There was a pleasant surprise, too. In appre- 
ciation of loyal and fine service, Stuart presented 
silver cigarette boxes to Alan Kean, Sid Caverson 
Phil Jacobs, Ron Shinn and Morris Young, and 
a silver fruit bowl to company secretary Ann 


McMorrow. 


+ + + 


A RECEPTION and informal dinner after the 
meetings gave the sales force an opportunity to 


meet some of the artists appearing in Anglo 
fiims—Sidney James, Kenneth Connor. Joan 
Sims. Charles Hawtrey, Liz Fraser, June Jago. 


John Gregson and Alfred Marks. 
After dinner the entire party went to the 
Victoria Palace to see the Crazy Gang show. 
Needless to say, perhaps, the Gang responded 
with a few gags for the occasion, and at the 
end of the show Bud Flanagan introduced the 
Anglo directors and artists to the crowded house 


7 + - 


ABC IS justifiably proud of its latest tenpin 
bowling centre, that at the Pavilion Bowl, Wylde 
Green, which, in addition to being the first 
centre in the Midlands, is also the largest yet 
in Britain, having 26 Janes on two floors. 

The centre was Officially declared open by the 
Mayor of Sutton Coldfield, Cllr. John J. Potter. 
who used for this purpose a souvenir set of 
bowling equipment presented to him by Bill 
Cartlidge. 

In his speech of welcome to the Mayor and 
the other guests, Bill expressed his confidence in 
the future of tenpin bowling as a sport for all 
and said he was convinced that it was going 
to be just as popular here as it is in the USS. 

Wylde Green is, of course, only one step in 
ABC's tenpin development. Further centres are 
being prepared at Liverpool, Coventry, Man- 
chester, Blackpool, Leytonstone, and a draft 
scheme is in preparation for Glasgow. 


+ + + 


THE trade is poorer by the death of George 
Taylor, a well-loved pioneer of the trade in 
Glasgow. 

The funeral service at Glasgow crematorium 
last week was attended by a large gathering of 
friends from among the renting and exhibiting 
side of the business, including Alex King, George 
Singleton, Herbert Green, Jack Hamson. Dr. 
James Welsh, Jimmy Wallace and Oscar Baillie. 

George was 69. He started in the business 
in 1912 and became managing director of the 
group known as the George Taylor circuit which 
included cinemas in Glasgow, Paisley and Dun- 
oon. He was chairman of the Scottish branch 
CEA in 1953 and a JP of the City of Glasgow. 
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Now’ of the Week. 


‘Walton solvent'—but judge 
orders winding-up 


COMPULSORY winding-up of 
Studios, Lid., was ordered by Mr. 
Buckley in the High Court on Monday. 

The winding-up petition was presented by 
creditors for £215, cinematograph suppliers 
Malcolm Stewart and Cyril Collick, trading as 
Audio Systems, of Harrowdene Road, Wembley. 
It was supported by the National Provincial 
Bank, creditors for £78,000 

Lloyd Stott, for the Studios, said that a re- 
ceiver was in control and that when the assets 
were sold there would be an ample surplus for 
the trade creditors He asked for two weeks 
adjournment. 

The adjournment was needed to file evidence 
that the Receiver had entered into a series of 
contracts to sell all the studios’ freehold pro- 
perty for £265,000. Completion was expected on 
April 14, There was also a contract to sell the 
company's fixtures and fittings for £30,000. 

A debenture holder had a debt of about 
£80,000, and even with the bank's debt there 
would be ample for the trade creditors, whose 
debts were about £60,000 They had not yet 
expressed their views on what should be done, 
continued counsel 

* Fundamentally, the 
company is clearly not 
Stott. 

The judge said it might not be, in the ultimate 
sense, but the question was whether it could 
pay its debts today. 

The judge said that if all creditors were paid 
in a winding-up, the company could get the 
order stayed Although the company would 
probubly have sufficient to do this, the petitioners 
were entitled to their order 


Walton 
Justice 


situation is that this 
insolvent,” said Mr. 


Council of Europe 
prizes for Arnhem 


THE COUNCIL OF EUROPE prizes for 
nowsreels and documentaries will be awarded 
this year at the “ Pilmweek Arnhem” from 
May 29 to June 5, under the auspices of the 
Holland Festival 

Both films and newsreels entered for the 
awards must have been created during the year 
preceding March 31, 1961. They will be judged 

a jury of five, appointed by the Committee 

Cultural Experts, and only one in each of 

: two sections will receive an award 

Entries in both sections must help to promote 
understanding of the way of life in one or other 
of the member countries 

According to a Council of Europe statement, 


DE LANE LEA 


‘ 


regulations covering the awards require “ that 
competent national authorities should make a 
preliminary selection of films submitted in their 
own countries.” 

British entries should be sent to the Council 
of Europe Films Prize, c/o Association of 
Specialised Film Producers, 2, Bourchier Street. 
W.1; or the Council of Europe Newsreel 
Prize, c/o Central Office of Information, Films 
Services Unit, Hercules Road, S.E.1. They 
should reach the above addresses by March 30. 


Clark fined £100 in 
AKC fraud case 


TWO MEN and a limited company were 
engaged in a piece of “ business cheating “ 
which resulted in the Army Kinema Corporation 
being defrauded of some hundreds of pounds, 
Sebag Shaw, prosecuting, alleged at the Old 
Bailey last week. 

On Monday, Frederick John Clark, 41-year-old 
company director, of Broomfield Ride, Oxshott. 
Surrey, changed his plea of not guilty to guilty 
on one of three charges against him—causing 
the execution of a valuable security by false 
pretences. He was fined £100, and found not 
guilty on the other two charges. 

The trial is continuing of the second 
defendant, Eric Henry Alexander Roma, 43, 
company director of Marlings Park Avenue. 
Chislehurst, Kent. 

He has pleaded not guilty to causing the 
execution of a valuable security by false pre- 
tences by fraudulently causing the managing 
director of the AKC to execute a cheque for 
£1,202. 

Clark Enterprises Limited is similarly accused 
and has also pleaded not guilty. 


‘What a Performance’ 


is Rogers’ next 


PETER ROGERS's next comedy for Anglo. 
“ What a Performance,” starts shooting at Pine- 
wood on April 4. 

The picture, dealing with the adventures of 
a group of music students, stars James Robertson 
Justice, Leslie Phillips, Sidney James, Paul 
Massie, Kenneth Williams and Liz Fraser. 

In colour, it wil! be directed by Gerald 
Thomas from a screenplay by Bruce Mont- 
gomery. 


‘Cleopatra’ will not 
be made in Britain 


THE ILL-FATED “ Cleopatra” will not now 


be made in Britain. The two-week job of dis- 
mantling interior sets has already started, and 
another six weeks will be taken to dismantle 
the Alexandria harbour set at Pinewood. 


BLC CONFERENCE 
WILL MEET 
MO ROTHMAN 


BLC FILMS—the new distribution organisa- 
tion formed by the recent British Lion-Columbia 
Pictures alliance—will hold its inaugural sales 
conference in London this weekend. 

Kenneth N. Hargreaves and David Kingsley. 
joint managing directors, will make the opening 
statements, following which various sessions 
planned to blueprint BLC’s whole field of 
activity will take place. 

Director of sales Leslie Faber will outline the 
new company’s sales policy, with Eddie Bryson, 
general sales manager of BLC, who will discuss 
in detail the line-up which will comprise the 
1961 release programme. 

A number of important new productions will 
be screened during the conference. They include 
“Double Bunk,” “The Greengage Summer,” 
“ Weekend with Lulu,” “ Taste of Fear,” “ Spare 
the Rod,” “‘ Nearly a Nasty Accident.” 

The BLC conference will be concluded on 
Saturday night with a dinner at which delegates 
will meet Mo Rothman, executive vice-president 
of Columbia Pictures International Corporation, 
who is coming from New York especially to be 
present on this notable occasion, as well as 
Maxwell Setton, managing director of Bryanston 
Films and Steven Pallos, of Britannia Films. 


J. L. Ramsden becomes 


Movietone editor 


J. L. RAMSDEN has been appointed editor 
of British Movietone News. Paul Wyand will? 
take over from him as news and production 
manager, and J. Shearley, at present assistant 
ed'tor, will become make-up editor. 

Mr. Ramsden and Mr. Wyand both joined 
Movietone News in the early days and started 
as cameramen. Mr. Ramsden was Movietone’s 
North Country representative before the war 
and then came to London as production man- 
ager. 

During the war he went back on the road 
aS a war correspondent and both he and Paul 
Wyand saw overseas service. 

Mr. Shearley joined Movietone in 1954 as 
a commentary writer and subsequently became 
assistant editor. 

E. T. Adams will continue as general man- 
ager of British Movietone News. The new 
appointments will take effect in May when the 
present editor, S. J. Wiggins, relinquishes his 
post. 


A Golden Globe for 
‘Trials of Wilde’ 


THE WARWICK production “ The Trials of 
Oscar Wilde” has been awarded the Golden 
Globe Award of the Hollywood Foreign Press 
Association as the best British film of the year. 

The award was received in Hollywood last 
week by Peter Finch, the star of the film, which 
has been given the American title “The Man 
with the Green Carnation.” 

Other Golden Globe awards went to Gina 
Lollobrigida as the world’s favourite actress. and 
to Rock Hudson and Tony Curtis tying as 
favourite actors. 

Special awards were also made to Burt Lan- 
caster for his performance in “ Elmer Gantry,” 
and to Greer Garson for “ Sunrise at Campo- 
bello.” 
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CEA BRANCH REPORTS 


CEA did not ‘haul 
down the flag’ 


NORTHERN.—Some members were uneasy 
about the re of the Liandudno resolution, 
and resolutions of 1956 and 1959 defining the 
CEA atutude towards those who sold films made 
for cinema presentation to television concerns. 

Chairman E. J. Hinge, Lord Westwood, and 
Tom Massicks would not agree that the CEA 
had “ hauied down the flag.” It was true that 
one of the big men affected had threatened 
action and there was no reason to suppose that 
he was bluffing. The CEA would probably have 
won the case; but at a cost which, bluntly, 
the Association could not afford. 

“Im any event,” said Lord Westwood, “ the 
decision, or form of decision, would have had 
to be changed to keep the Association on the 
right side of the law governing restrictive trade 
pracuces. Actually the new resolution is calcu- 
lated to = exhrbitors wider protection than 
did the others.” 

“ But,” objected Colin Bugiass, “ it seems to be 
a distinction a @fference. If action 
could be taken against us under the older reso- 
iutions, it is difficult to see how this resolution 
rules out action by those we put op the list.” 
“There is a real difference,” replied Teddy 
Hinge. ‘The old resolutions could be held to 
dical with goods. This one deals definitely with 
exhibition ri iy 

He _ in confidence some reasons for 
assuming that there would be no le 
consequemt on the operation of the 
lution. 

The branch then decided formally to request 
the general secretary pubis 
fithout recommendation 


est reso- 


to continue to 


w , the list of cinema films 
which had been televised. 

Technical committee.—-On George Kiiching’s 
repom from the technical committee, concern 
was expressed at the possibility that one-track 
magnetic sound might, under the pressure of the 
technicians, oust “ optical sound” and impose 
on many small exhibitors new equivalent costs 
they could not afford. 

“ Doubtless there would be initial gains in 
sound quality and I feel that the system will 
become general in time,”’ said George Kitching ; 
“bua there seems no reason to believe that it 
would deterioriate any less than does * optical’ 
on worn copies.” 

While anxious not to be misrepresented as 
obstructors of technical progress, the members 
hoped that Dr. Knopp would make plain in 
higher technical circles the necessity of ensuring 
cominued supply of “ optical sound" copies. 


Miles Jervis resigns 


as chairman 


BIRMINGHAM.—Miles Jervis. who was 
recently elected vice-president of the CEA, an- 
nounced at the monthly meeting that he would 
reluctantly have to resign as chairman of the 
eeaaeh, because he felt he could not do both 
1ODs, 

He had a list of 30 CEA meetings, apart from 
meetings of other organisations such as FIDO. 
He said he would do his best to attend as many 
Birmingham meetings as possible, but he felt he 
could not continue as chairman. 

Mr. Jervis said that F. R. Poole was vice- 
chairman, so the question of the chairmanship 
raised no problem, but some thought would have 
to be given to the election of a new vice- 
chairman, and the branch agreed to defer this 
until its next meeting. : 

The branch also agreed to defer until its next 
meeting the election of a general council delegate 
to replace Mr. Jervis. 

Branch —Branch meetings will be held 
on Wednesday mornings instead Friday after- 
noons. Dates are: May 17, July 19, September 
20 and November 22, and executive committee 
mectings in alternate months. 


Second features.—Afier a discussion on second 
features, arising out of the last general council 
meeting, when a television programme criticising 
second features was discussed, the views of the 
branch were sought on a suggestion from A. 
Dowding. 

Most members expressed the view that second 
features were demanded by patrons, one exhibi- 
tor saying that even when he screened “ Gone 
With the Wind” he had been asked why there 
was no second picture. 

Mr. Jervis said he had never known a good 
feature killed by a bad second feature, nor a 
good second feature make up for a bad first 
feature. 

He summed up members’ views by saying that 
in view of the present pattern of booking, second 
features were necessary and must be considered 
as part and parcel of programmes. 

levy.—The branch secretary, R. G. 
Watchorn, reported on the progress of the branch 
campaign to secure reductions in the levy. 

At Cannock, Staffordshire, there was to be a 
reduction from 4d. to id. per seat. Wolverhamp- 
ton had agreed to reduce the levy from six per 
cent. to three per cent. Warwickshire had 
granted a 50 per cent. reduction to a round sum 
of £2,000 a year, which the branch would have 
to arrange to collect. 

Film —Mr. Watchorn reported 
receipt of a request for a meeting with the Film 
Transport Service to discuss an increase in film 
transport charges. 

It was decided to consult the 
to discover if the request applied throughout the 
country and to advise the FTS that a meeting 
would be arranged, though this did not mean 
acceptance of the principle that an increase was 
justified. The branch will be represented by 
A. G. May, F. R. Poole, A. Dowding, E. B. 
Gold and C. H. Bayliss. 


neral secretary 


Portsmouth considers 


amalgamation 


PORTSMOUTH AND L0O.W.—The branch 
has decided to consider amalgamating with a 
neighbouring branch because there were now s0 
few independents left. 

E. A. Phillips said at the monthly meeting that 
it was better to have one oo ey | branch in a 
big area than a number of weak branches. The 
matter is being taken up with head office, and 
a special meeting of the branch will be called to 
decide on its future. ; 

Retirement.—A letter is being sent to Percy 
Milsom, formerly general manager of Isle of 
Wight Theatres Ltd., thanking him for his very 
long service to the industry. e has now retired 
after 50 years in the trade. y 

Mr. Milsom was a former chairman of the 
branch, and was for many years the delegate to 
the General Council. ; 

H. Fowlie has agreed to succeed Mr. Milsom 
as deputy delegate. 

H piga 1 E. Hearn said he thought 
hooliganism was now on the decline, and there 
were fewer incidents than two or three years 
ago. ; 
*There was now a by-law in force for action 
to be taken against hooligans in cinemas, and 
Mr. Hearn urged that branch members should 
follow the example of Sheffield and exhibit a 
“ blown-up” version of the by-law in cinema 
foyers. 

But A. Levison said he thought this would 
draw attention to the possibility of trouble and 
might put off decent patrons. 

Mr. Phillips h that the Portsmouth by- 
law could soon be applied to other places as 
well, although in Aldershot there had been com- 
paratively little trouble. 

Second features.—In his report as delegate, 
Mr. Phillips mentioned the controversy over 
second-feature films which followed the recent 
BBC programme “Picture Parade” in which 
many second feature films were dismissed as 
“ muck and ee. : 

But Mr. Phillips pointed out there was confu- 
sion over the various types of programme, and 
what he termed the “ double-feature ” as o 
to the main film with a second feature, was a 
valuable part of their icy. ; 

Several members felt that exhibitors had to 


consider their own individual situation for they 
should know what their patrons wanted. 

The chairman, P. H. Lang, thought it was 
wasteful to have two features, but people had 
had them for so long and the majority still 
wanted them. Only a very small percentage of 
people came to see just one film. 

r. Phillips said they did not want to get 
embroiled in an argument with the producers. 
Their real grouse was with the BBC for raising 
the matter as a publicity stunt. 

Mr. Hearn said there were few films long 
eno to make up a solo feature programme, 
and the general view was that shorter programmes 
would cause a shrinkage of attendances. 

H. J. Court said that if people wanted to 
come to one feature only they could do so now 
and Mr. Levison thought the whole issue had 
been raised by people who talked of the “ art 
form” of films, 


No co-operation for 


Jubilee collection 


NORTH-WESTERN.—Dissatisfaction at the 
lack of co-operation in respect of the cinema 
collections for the King George Jubilee Trust, 
was expressed at the monthly meeting. It was 
decided to send a resolution to headquarters 
that unless organisations are prepared to help 
and B ed their part, members of the branch 
would not be prepared to allow collections in 
the future. 

Secretary Stanley Dallow said he had received 
a number of complaints from members, that 
no arrangements were made for taking the col- 
lections. Boxes were received but no one was 
sent to take the boxes round. 

R. White said he wrote to the town clerk and 
received a reply that the Liverpool Boys’ Asso- 
ciation and the Liverpool Girls’ Association had 
undertaken the duties of collecting. As no 
collectors turned up on the opening night, he 
moved in the matter and eventually did get some 


e bp. 

K. B. Lloyd commented that at Southport 
there was full co-operation by the authorities and 
the youth organisations. 

Appeal.—The chairman reported that the 
appeal to general council by certain members of 
the North Western branch in respect of pro- 
ceedings at the branch annual meeting, had been 
referred to a sub-committee comprising the 
officers. 

The result of the a 
the next general council meeting. 

Press advertisements.—At a meeting of enter- 
tainment interests, called by the branch to con- 
sider what steps could be taken to persuade the 
local newspaper to give entertainments a better 
showing ; it was agreed that there ought to be an 
entertainments page in the local newspaper, to 
give their announcements as good a position as 
the television programmes. 

The meeting decided to contact representatives 
of other entertainments which were not repre- 
sented at the meeting and then to make an 
approach to the managing director of the news- 
paper. 

S.O levy.—Birkenhead has reduced the Sunday 
opening charity contribution from five per cent. 
to 24 per cent. of the net rateable value r 
annum and promised to review it further ahter 
the next quinquennial valuation. 

At Ellesmere Port, the S.O contribution had 
been reduced from £1 per Sunday to 15s. per 
Sunday. No reply had been received from the 
county authority concerning the Litherland area 

Mr. Lloyd said the application at Southport 
would be heard on April 27 and he was optimis- 
tic about the result. 


ai will be reported at 


DE LANE LEA 


PERFECTONE « 
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Iordol Wwarkets 


Philip Harling says pay-tv must 


kill free tv 


NEW YORK.—Philip Harling, chairman of 
the Joint Committee Against Pay-tv, addressing 
a meeting of exhibitors in Kansas City, stated 
that pay-tv will not only take over first-run films, 
but will adopt all forms of talent presently found 
on free television. 

To succeed, pay-tv must kill free television, 
he said. It would compete with motion picture 
theatres for their patronage and would bid 
against theatres for the available product. 

Said Mr. Harling, “If it ever succeeds, it 
will absolutely, positively and unquestionably put 
all but a handful of you out of business. Only 
those of you who play the big spectaculars on 
long runs, with tremendous pictures that do not 
lend themselves to a small television screen, 
would have a chance to survive.” 


+ + + 


MR. HARLING has also announced at a press 
conference that his group is launching a cam- 
paign to raise half a million dollars to continue 
its fight against pay television on all fronts and 
on the recently approved test by Phonevision in 
Hartford in particular. This appeal is not only 
being directed to exhibitors but to labour unions, 
chambers of commerce, women’s clubs and 
others who have joined in the fight 

He estimated that the committee has spent 
about 125,000 dollars in the last eight years of 
combat which takes in legal fees, enginecring 
and economist fees, travel expenses, etc. 

The Committee has not made up its mind 
whether or not to ask for a review of the deci- 
sion by the Federal Communications Commission 
granting the Hartford test and/or to appeal to 
the Federal Courts for relief from the decision. 
A decision has to be made by March 30. 

Meanwhile the fight is continuing in the halls 
of Congress where two bills have been introduced 
making it unlawful to charge for television pro- 
grammes received in the home whether by wire 
or over the airwaves 


+ + + 


TWO new directors were added to the board 
of 20th Century-Fox at a recent meeting, increas- 
ing the number from ten to 12. 


The newcomers, representing bank and finan- 


DE LANE LEA 


DUBBING & POST-SYNC 


to succeed 


cial interests, are John L. Loeb, investment 
banker and senior partner of Carl M. Loeb, 
Rhoades and Co., which represents a large hold- 
ing of 20th-Fox stock, and Milton S. Gould, 
New York lawyer, who represents Treves and 
Co., a securities brokerage firm which also has a 
substantial interest in the film company. 

The board also declared a quarterly cash 
dividend of 40 cents per share on outstanding 
common stock payable March 31. 


+ + + 


EDWARD L. HYMAN, vice-president of 
American Broadcasting-Paramount Theatres, pre- 
dicted after a visit to Hollywood and the circuit's 
theatres in various cities, that “the year 1961 
will be the best in the last six years for the 
motion picture industry.” 

Explaining the reasons for his optimism, he 
pointed out that during his two-week stay in 
Hollywood he visited all ten studios of the com- 
panies. As a result of the completed pictures 
and rushes he saw and discussions with top 
studio personnel, including the heads of studios 
and their producers and directors, he was con- 
vinced that each of these studios was in for 
one of the best years for some time. 

* It stands to reason,” said Mr. Hyman, “ that 
with all ten studios doing so well in 1961, this 
must result in comparable business benefits to 
theatres.” 

Getting down to actual results in 1961, he 
stated that theatre business for his company 
in the first quarter of 1961 had been substan- 


tially better than the same period in 1960, 
despite the recession in many parts of the 
country. 


Mr. Hyman said that his analysis of the pro- 
duct available in that period showed there would 
be approximately four times as many quality 
box-office pictures as during the same period in 
1960. 

He added that more foreign imports were prov- 
ing acceptable for use by ordinary theatres, and 
exhibitors were booking more of these releases. 


+ + + 


PLANS to produce a film of the war-time 
action involving Lt. John F. Kennedy, now 
President of the United States, have been made 
by Jack L. Warner. 

To be filmed on a “ sweeping scale. commen: 
surate with the importance of Kennedy's legen- 
dary wartime adventures,” the picture will be 
titled “ PT Boat 109.” 


It was this craft, seen in replica in the recent 
presidential inaugural parade, that Lt. Kennedy 
commanded during World War II. 


The picture is scheduled for an early start 
with intensive preparations already under way. 


MGM will once again release new “ Tom and 
Jerry” cartoons at the rate of one a month, 
beginning in May. This was stated by Robert 
Mochrie, general sales manager. 


For the past three years, the company had 
been re-issuing the “ Tom and Jerry” subjects, 
and “Tom and Jerry Festivals,” consisting of 
six or seven cartoons on one programme, had 
been enormously successful, he claimed. 


Rembrandt Films, of New York, will produce 
the new series for MGM. William L. Snyder. 
Rembrandt's president, will be the producer and 
Gene Deitch will be creative director. 


+ + 


SHOULD the industry seek to make the Pro- 
duction Code Seal mandatory for all pictures, 
the Independent Film Importers and Distributors 
of America threatened legal action. The IFIDA, 
whose members deal in foreign films, was refer- 
ring to the proposal that theatres overcome 
adverse reaction by playing only pictures bearing 
the Code Seal. EFIDA members do not submit 
their pictures for code seals as a general rule. 


Said executive director Michael Mayer. “ If 
individual motion picture producers and distri- 
butors desire to regulate the contents of their 
films by code, that is their prerogative. As dis- 
tributors of foreign and independently produced 
films, however, we deny the existence of any 
authority not created by law to bar our product 
from the nation's screens. We warn those who 
contemplate an effort to enforce a code seal 
requirememt on all films shown the American 
people that we will resist this infringement by 
any and all means. 


“If exhibitors get together to bar our patrons 
from the screen, I think we have an anti-trust 
case.” 


+ + + 


JACK L. WARNER added still another 
decoration to his collection when he was named 
Commendatore of the Ordine Al Merito by the 
Republic of Italy at ceremonies at the Warner 
Studios. He was cited for his many contributions 
to Italian culture and for those made to the 
advancement of the motion picture industry in 
that country. 


+ + 


LEWIS MILESTONE has been selected to 
direct “* Mutiny on the Bounty” it was an- 
nounced by MGM Studio head Sol C. Siegel and 
Aaron Rosenberg, producer of the film. The 
veteran director succeeds Sir Carol Reed, who 
withdrew earlier from the picture due to differen- 
ces of opinion, concerning the making of the film 
which is one-third completed. 


+ + + 


MATTHEW FOX, has resigned as president 
and a director of Television Industries, Inc.. 
Basil Estreich, senior vice-president, was named 
president and chief executive officer succeeding 
Mr. Fox who evidently intends to devote his full 
time to Tolvision of America, Inc., his subscrip- 
tion television company. 


Mr. Estreich said Television Industries planned 
to strengthen its internal structure to enable it to 
diversify its interests in related fields. The com- 
pany, which owns the RKO Radio Pictures film 
library is presently expading its distribution over- 
seas.—Mel Konecoff. 
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Gaumont and Levy deal 
for ‘Marco Polo’ 


PARIS.—Because cinema circuits are prac- 
tically non-existent in France, it is rare for 
producers and exhibitors to do business direct. 

Nevertheless, a contract was signed recently 
between the Gaumont circuit and Raoul Levy— 
with Columbia, which has world distribution 
rights in the .background—for “ Marco Polo,” 
which starts shooting next October. 

“Marco Polo” will be released at Christmas, 
1962. Bernard Wibaux, of Gaumont, told 
Kine.: “In Britain and America, where 
important circuits exist, this is no novelty at 
all . . . but it certainly is here. 

“ This is direct marketing of a film between 
producer and exhibitor and it means there are 
no strings for us. We are just renting one film.” 

Generally when an important film like 
“Marco Polo” is released, because it is prac- 
tically assured of a good public, exhibitors are 
often forced to take a string of lesser films they 
don't want. 


“ By signing a contract of this nature before 
filming starts, the producer has a certain guaran- 
tee and it is advantageous for us. too.” 


* 7 + 


THE CANNES Film Festival opens on 
May 3 with Otto Preminger’s * Exodus,” which 
will be “ hors-concours.” 

At the time of writing. it is certain that 28 
countries will present films. Russia will send 
a 70-mm. film. One interesting development will 
be that the festival programme will be repeated 
next day in a Cannes theatre. For the first 
time countries outside Europe, USA, Russia and 
Japan, will show tv films. 


+ + + 


CONSIDERABLE publicity is being given to 
a film here called “ L’Engrenage.” It was pro- 
duced by Pyramides Fiims, written and directed 
by Max Kalfa, and the story goes behind the 
scenes of the film industry. It is not flattering. 


In fact, it paints the industry in rather sombre 
tones and frankly suggests that, from an ethical 
point of view, fim making in France is not 
always moral. 

The story itself has caused frowns rather than 
anger. The characters, however, appear to 
some, at least, to be portraits of distinguished 
personalities in the industry and this has upset a 
great number of people. 

Until now Mr. Kalfa has not been able to 
sell his film—none of the large distributors will 
touch it and the small buyers and sellers are 
afraid to handle it. 

“ There is a plot against the film. I have had 
inquiries from foreign buyers and they have 
received anonymous letters or threatening ‘phone 
calls and have preferred to drop the matter,” he 
said. 

But now the newspapers have got hold of the 
story and the journalists are making the most 
of it. More attention than ever is being focused 
on the film. John Marshall, who nmrade the 
“Story of Yma”"—taken up by Paramount— 
and who is now preparing to make a tv series on 
the Victoria Cross, heard of the film, saw it 
and told me he thought it was very well done. 

Kalfa says the laboratories are denying him 
credit. He still owes £6,000 on the film and he 
is convinced an effort is being made to force his 
bankruptcy so that the picture can be counted 
among his assets, seized and destroyed. 

But this is not likely to happen. Two British 
film men, whom he has refused to name, are 
supposed to have offered to pay his debts in 
return for the film.—Henry Kahn. 


LAMPRECHT MUSEUM 
TO BE SOLD 


The historical motion picture museum 
established and owned by Gerhard Lamp- 
recht in West Berlin is for sale. The collec- 
tion includes 50 cameras and projectors— 
starting from the first days of silent movies 
—photos and drawings covering the entire 
history of the film industry in Germany, 
posters and a library of 550 pictures, in- 
cluding films made by such pioneers as the 
Lumiere Brothers, Skladanowsky and 
Mester. 

According to reports. Cinematheque 
Francais, Paris, has offered Gerhard Lamp- 
recht about £33,000 for the entire museum. 
Included in the offer is the post of a 
director at the Paris Cinematheque for Herr 
Lamprecht. There are also plans to estab- 
lish an official German motion picture 
museum with the collection as a basis, but 
financing is still uncertain. 


Financial troubles hit 
German distributors 


BONN.—Two more independent West German 
distributors terminated operations last week 
because of financial difficulties. They were 
Atlantic Filmverleih, Munich, and Loewen 
Filmvertrieb, Duesseldorf. 

Atlantic is now in bankruptcy, while Loewen 
announced it would close doors without losses. 
This followed a bankruptcy statement by Union 
Filmverieih just over a week ago. 

German observers believe these closures can- 
not be accredited to adverse box-office situations 
in Germany, but to a new credit and loan policy 
by German banks active in film financing. 


+ + + 

FSK. the voluntary control board of the West 
German film industry, is under heavy fire from 
the Bavarian Parliament. Delegates have charged 
that films passed by FSK have adverse effects 
upon youth, that posters are obscene, and that 
FSK’s film classification is ineffective. 

Criticism is centred around the imported 
Ingmar Bergman picture, “ Virgin Spring,” 
which has a “ valuable” tax-saving rating in 
Germany. 

Bavarian parliamentary delegates threatened 
that Bavaria would withdraw its delegate from 
the PSK Control Board. This would upset the 
emtire West German classification system and 
could lead to tighter censoring of films in some 
parts of the country. 

Dr. Krueger, secretary of the Board, defended 
FSK as a democratic institution to which all 
German Laender (federal states) have subscribed. 
FSK had screened and classified some 20,000 
pictures since the war and, he reminded 
Bavarian delegates, the problem of crime, sex 
and horror in German television was far more 
urgem than a re-evaluation of current movie 
censoring in Germany. 


+ - 


DEUTSCHE FILM UNION, the West Ger- 
man film trade union, has asked for a 50 per 
cent. wage increase for technicians and actors 
employed in dubbing. 

All non-German language pictures imported 
into Germany are dubbed into German with 
average costs for a fulltength feature being 
between £1,670 and £3,330. 

Box-office grosses of Hollywood, British and 
other films in Germany are already now going 
into dubbing costs on a considerable scale. Costs 
would go to even higher levels if and when 


9 


DFU's payment demands are accepied by Ger- 
man dubbing studio operators. 

Distributors, who will have to pay the 
increased bill, are discussing the union’ 
demands. First reaciion from their side is that 
in times of decreasing distribution grosses, there 
is litth or no chance for higher payments.— 
Gustav Genschow. 


Double problem for 
lrish exhibitors 


DUBLIN.—Members of the 
Cinema Association of Ireland are having a 
heavy schedule these days covering both the 
presentation of their case for the abolition of 
entertainments tax and the negotiations which 
have been opened by the Theatre and Cinema 
Workers’ branch of the Irish Transport and 
General Workers’ Union for increased pay for 
week-end working and longer annual holidays. 

Filmlets have been introduced to support the 
plea for the abolition of the tax and a deputation 
has discussed the position with the Revenue 
Commissioners who adyise the Minister for 
Finance on Taxation. Despite the pressure. the 
President of the Association (Jim Walls, who is 
secretary of Irish Cinemas, Ltd.) has found time 
to address the Association of Chartered and 
Corporate Secretaries on “ The Cinema as a 
Business.” 

In the course of his survey, which was well- 
reported in the national newspapers, he com- 
mented that admissions had dropped by 16 per 
cent. between 1956 and 1959 in Ireland and that 
gross receipts at present are around £3,500,000 
per annum, of which Entertainments Tax would 
take about £750,000. 


+ + + 

THE National Film Institute of Ireland was 
also in the news when it held its annual meeting 
and reported that its: Educational and Cultural 
Library now holds 2.097 films, and last year 
handled over 10,000 bookings. 

Hugh Healy, deputy chief executive of Dub- 
lin's Vocational Schools, has been appointed 
chairman for the second year. 


+ + + 

THE Dublin Festival Company’s production 
of J. M. Synge’s “ The Playboy of the Western 
World,” starring Siobhan McKenna, seen on the 
stage in London recently, is to be filmed at 
Ardmore Studios this summer in colour. 

Brian Desmond Hurst will direct and Siobhan 
McKenna will star. Finance will be English 
and Irish.—Maxwell Sweeney. 


Theatre and 


Cathay opens Ophir 


SINGAPORE.—The Cathay Organisation has 
opened a new 760-seat cinema, the Ophir, in 
lfangkak, Central Johore, Malaya. 

The organisation now operates a chain of 61 
first-run houses in Singapore, Malaya, Borneo, 
Sarawak, Brunei and Bangkok, as well as film 
studios in Hongkong and Singapore. 
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Rewniows fer Showmen 


Edited by JOSH BILLINGS 


New films at a glance 


R.T. and 
Title and Renter Certificate Stars Remarks Box-Office Angle 
“Carry On Regardiess 90 min. (U) Sidney James Scatty comedy dealing with the wild adventures Excellent British title and 
(Anglo Amal.)—British Kenneth Connor and misadventures of co-partners in an employ- star light booking (C) 
Liz Fraser ment agency and their batty clients. Gags tailor- 
made for the “ Carry On” first team, direction 
disarmingly haywire, dialogue fruity, staging 
good, climax hectic, exploitation values colossal 
Cow And I, The 95 min. (A) Fernandel Off-beat World War Il French comedy, having Acceptable art house nov- 
(Hillcrest)—French Rene Havard English dialogue, about a prisoner who, aided by elty fare (C) 
Albert Remy a pet cow, nearly, but not quite, outwits his Nazi 
captors. Fernandel resourceful, support ade- 
quate, cow “ fetching,”’ treatment smooth and 
backgrounds authentic 
Macario 90 min. (A)  ignacio Lopez Tarso Fascinating and provocative Mexican fable, given Very good specialised hall 
(Rank)—Mexican Pina Pellicer English sub-titles, concerning humble peasant’s proposition (C) 
Enrique Lucero innocent “ deal"’ with Death. Tale thoughtful 
and moving, characterisation sensitive, period 
settings effective and photography first-class 
“tMr. Topaze 98 min. (U) Peter Sellers CinemaScope and Eastman Color comedy drama, Outstanding British Book- 
(20th Century-Fox)— Nadia Gray based on Marcel Pagnol's play, telling how a timid ing (C) 
British Herbert Lom schoolmaster is corrupted by big business. Plot 


r intriguing, Peter Sellers’ acting and direction 
clever, support highly competent, feminine 
interest subtle, humour sharp, staging lush and 
camera work first-class 


tOne Hundred And One 79 min. (U) —-- Delightful full length Technicolor Disney cartoon, Excellent noveity offering 
Dalmatians adapted from ie Smith’s book, describing (CC) 
(Disney)—American “ first hand " the love lives of a Dalmatian and its 
master. Tale combining sentiment, comedy and 
villainy irresistible, draughtsmanship brilliant, 
music apt and “ commentary "’ smooth 
Partners In Crime 54 min.(U) Bernard Lee Mystery melodrama, the latest Edgar Wallace, con- Very good British series 
(Anglo Amalgamated) Moira Redmond cerning a suave crook who pays the full pena'ty “ support ” (C) 
—British John Van Eyssen for perpetrating his partner’s murder. Story 
tightly woven, characterisation convincing, 
direction straightforward, staging realistic and 
climax salutary 
tSeptember Storm 89 min. (U) Mark Stevens Uninhibited CinemaScope and De Luxe Colour Acceptable, if lengthy, 
(20th Century-Fox)—U.S Joanne Dru adventure melodrama hingeing on battle over “second” (C) 
Robert Strauss sunken gold. Pace erratic, but cast eager, under- 
water activity thrilling, atmosphere realistic, and 
camera work clever 
(C) SUITABLE FOR CHILDREN (CC) EXCELLENT FOR CHILDREN (NC) NOT FOR CHILDREN 
* BRITISH QUOTA PICTURE TIN COLOUR 
Carry On Regardless Exchange clerk, and Gabriel Dimple, Lily modern convenienes and gadgets, is demon- 


Anglo Amalgamated: British (U). Featuring 
Sidney James, Kenneth Connor and Liz Fraser 
Produced by Peter Rogers. Directed by Gerald 
Thomas. Screenplay by Norman Hudis. Director 


Duveen, Francis Courtenay, Mike Weston, Delia 
King and Montgomery Infield-Hopping, a weird 
lot, seek lucrative and agreeable positions. They 
sign on at “ Helping Hands Ltd.,” an employ- 
ment agency run by Bert Handy, a wide-boy, 


strated. Sidney James, who, incidentally, does a 
“ Carry On Nurse,” makes a sturdy kingpin as 
Bert, aud Kenneth Connor, Charles Hawtrey, 
Joan Sims, Kenneth Williams, Bill Owen, Liz 
Fraser and Terence L on improvise effectively 


of Photography, Alan Hume. Musical Director, 04 Miss Cooling, a fluttering spinster, and are as Sam, Gabriel, Lily, Francis, Mike, Delia and 
Bruce Montgomery. 9 minutes. Release March sent to all sorts of odd jobs. Later, their cards Montgomery respectively. Stanley Unwin also 
961 2 ey eer — — even — scores as his oy - self, while the sup- 
* ; ‘ employment, t subsequently lz at an Idea rting cast reads like a show business “ Who's 
LUNATIC comedy extravaganza, the latest House Exhibition. Needless to say, they bungle Who.” The gags, which inevitably include strip- 
comnibution to the fabulous and infallible their assignment. At this juncture, Stanley Unwin, tease and de-bagging, are tinged with wholesome 
Carry On — It covers the wild adven- Bert's double-talking landlord, demands a higher vulgarity and to make dou sure that they 
tures cod semaprennnee experienced by the dizzy rent, but, inspired by the boys’ and girls’ loyalty evoke hearty laughter each is underlined by 
co-pariners and bat y chents of a nutty employ- to Bert, offers Bert a fair lease in return for the fruity innuendo. First-class technical presentation 
ment agency ~~! as a spectacular slapstick gang doing up a derelict house he has just puts the seal on nonsense that has never failed 
finale which artfully sets the stage for a seouel bought. The place collapses, but the team safel to tickle the “ ninepennies’”’ ribs. 
There is little plot, Out enthusiastic individual emerges from the rubble and carries on pms | 
performances and tireless team work of the hand- —j,.. Points of A -—Boisterous fun, popular 
picked players, and resourceful direction cloak ‘ , : and talented players, expert treatment, appro- 
the deficiency. A riotous rag-bag, it'll bust the Production.—-The picture gives the leading priate backgrounds, box-office title and series 
masses’ sides and, at the same time, choke the characters separate tasks—modelling, baby-sitting, values and U certificate. 


cash registers with brass. Excellent British title 


and star light booking 
Story.—Sam Twist a 


frustrated Labour 


exercising a chimp. etc.—during the first half, 
but brings them together at the Ideal House 
Exhibition, wherc an amazing bed, with all 


continued on page 10b 
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Mr. Topaze 
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Story.-_-M é 
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‘ n coaching 
ravishing 
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plays hard 
ncreased when 
by giving he 
dispenses witt 
ve Suzy brings 
wealthy though 
ippornts 


Top iZ¢ 
all his 
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Production. 
school and Te 


1 ft roug!t 
McKer 
headm 
| Goug 
pres C 
offshoo 
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Points of Appeal. intriguing. if pro 
d y. Pe r 


vy and popu 
: embellistiments 
ma Scone 


101 Dalmatians 


l') Photovraphed in Techni- 
W olfzang Reitherman 
ke and ( ron § 
Mu } George Bruns 
Release not fixe: 

CAPTIVATING camn aganz 

Dod Smith s ‘ ‘ l 
toon form of a Dalmatian living with 
song Ww € who finds a mate 
and himself, hu subsequen 
from an ev socialit determined 
stain a Dalmatian skin coat at any price. The 
‘ ! - I ’ ’ ; uu ! d ti } 

ss and her equally nasty hire- 


mines 


yr 
i 


troure 


Y ne Vinain 


KINEMATOGRAPH 


ings, but, before they accomplish the inevitable 
laughs and thrills, interleaved by popular senti- 
ment, crowd the screen The draughismanship 
and Technicolor camera work are, for the most 
pari, superb, continuity is fluid and the musical 
ems are nothing if not apt. Definucly a box- 
office wow! Excellent novelty offering 
Story..-Roger. a bachelor 
London's unfashionabic suburbs, thumps ou 
songs thai dont sell Pongo, Roger's pet 
Dalmatian, thinks it me his master 100K a wife 
and engineers a mecting between Roger and 
Anita, a shapely wench. Soon Roger and Anita, 
nd Pong » and Perdua Anita's Dalmatian, have 
double wedding. Evenually, Pongo and Per 
dita beget fifteen beautiful puppies but their hap- 
pinecss i spor ved Crucia I V Anua’s 
wealthy and selfish former school frend, wants 
puppies for Da'matian coa Roger and 
1 can hardly afford to keep the litter, bu 
akes no chances She employs two 
o grab the Dalmatians and they hide them 
and eighty-four others in a haunted manor, but 
Pongo and Perdita dont ket the grass grow 
under their feet They set up a how! that is 
ward for miles around by animals, including 
the Colonel, a very shaggy dog, t Captain 
1 wise horse, and the Sergeant, a knowing cat 
\ four-legged agmy is quickly organised and. 
following some hectic near squeaks, all the Dal- 
matians are spectacularly rescued on Christmas 
Ey Meanwhile, Rogers sc!’s his first song and 
decides to establish a Dalmauan plantation. 
Production.—The picture's 
ifeé NOt too convincingly drawn, but the Wax 
Disney artists fully atone by giving the four- 
egaed ones human qualities. Pongo and Per- 
dia spring to life he Colonel, the Captain 
Sergean horoughly amuse, and the 
Puppics most engas - Par culary during a 
scene in which they react just like small] boys 
and girls to fireside tv he rallying of the animals 
furnishes quite a highight, while the culminat- 
ng chase over snowbound roads with the villains 
blowing down the pooches’ s Lyceum at 
s bes Moreover. the voices and the commen- 
ry match the “ characters” and the action per- 
fectiy and the London and country backgrounds 
re effective The complete film is a hundred 
and one per cent. box-office 
Points of Appeal.—Lively. friendly and sus- 
penseful ta clever animation. showmanlike 
finale, wunes, Technicolor and U certificate 


residing in onc of 


mugs 


human charact« 


nd the 


Ccona;>rs 


Partners in Crime 


{ngleo British (U) Featuring Ber- 

nard Lee. John Van Eyssen and Moira Redmond 

Produced by Jack Greenwood Directed by 

Peter Dufiel Screenplay by Robert Stewart 
54 minutes. Release March 27, 1961 


CRIME melodrama, adapted from Edgar 
Wallace's novel “ The Man Who Knew.” It 
shows how Nemesis pounces on a double-cross- 

indusirialiss and his killer stooge, and both 

and director handle the plot, brought right 

oO date. with casy expertise A quart in a 

“, decanted againsi realistic backgrounds 

} the crowd smack is lips Very good 
ries * second %; 

Story. -Ha Sirickland, wealthy company 
director, is mysteriously shot dead and Inspector 
Mann of the Yard prompt'y investigates. Merril 
Strickland’s ambitious partner, fearing a take 
over bid, planned the killing and paid Rex 
Holland. a lorry driver, for pressing the trigger 
Tony Hart and Pete Lake, teenagers. find the 
murder weapon and try to hock Mann 

and Tony and Pete break down under 

rogation The gun is traced to Merril] and 

contacts Holland. Holland deliberately 

for six with his lorry, but crashes 

Holland and the truck go up in smoke, and so 
the Strickland case is closed 

Production. — T hx 

" 


th 


{ malgamated 


picture eschews subtlety, yet 
obvious and keeps its audience on 
Bernard Lee does a very profes- 
Mann, John Van Eyssen scores as 
Gordon Boyd registers in con- 

and. and Moira Redmond is effec- 
Strickland’s wily widow The rest, too, 
There ry liuth humour and less 
the ding-dong duc! 
rooks can “ stand on it 


nprehensive low and high | 
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London backdrop and sharp dialogue round off 
the skilfully concentrated thriller 

Points of Appeal.—Taut tale, competent act- 
ing. concise direction, slick presentation, U cert- 
ficate and quota ticket 


September Storm 


Twentieth Century-Fox. American (U). 
Scope. Photographed in De Luxe Color 
ing Mark Stevens, Joanne Dru 
Strauss. Produced by Edward L. Alperson. Dir- 
ected by Byron Haskin. Screenplay by W. R 
Burnett. Director of Photography Jorge Stahl, 
ir. Musical Director, Raoul Kraushaar. 89 mins. 
Release March 27, 1961 


UNHURRIED CinemaScope and De 
Color adventure melodrama, It’s about three men 
who seek sunken treasure, but quarrel over a 
girl, also in on the deal, and let the Customs 
creep up on them. The plot is transparent, and 
the acting seldom transcends the routine script, 
but a few exciting skin-diving sequences, plus 
agreeable Majorca coastal backgrounds and tune- 
ful music, keep its head above water. Acceptable, 
if overlong, ** second 

Story.—-Anne_ Traymo a comely model 
holidaying at Majorca, is attracted by Manuel, 
a handsome youth, whom she wrongly belies « 
owns Le Cygne, an ocean-going yacht. He 1+ 
only fails to disillusion her, but allows her a 
Joe Balfour and Ernie Williams, wily America: ., 
the run of the vessel in a search for sunken 
gold. They survive a fierce storm and eventually 
locate the treasure, but, while Joe and Manuel 
are gathering “ loose change" underwater, Ernie 
tries to grab Anne and the spoils. Joe and 
Manuel luckily surface and Manuel spears Ernie 
just as he pulls a gun on Joe. All are surprised 
by the boat owner's appearance, but before they 
can pacify him the Coastguards arrive and con- 
fiscate the loot. At the fade-out, Anne finds that 
it is the mature Joe and not the gauche Manuel 
whom she loves 

Production. The picture 
ibroad the lugger and the girl and gold are 
mine ” stuff, drifts to its predictable happy end- 
ing and the time lag takes the edge off many 
thrills. Joanne Dru looks most alluring in a 
bathing suite as Anne, and Mark Stevens has 
1 way with him as Joe, but Robert Strauss creates 
unmimentional laughs as the leering, lecherous 
Ernie, and Asher Dann lacks experience as 
Manuel. The romantic asides are very casual, 
but the fascination of the underwater action 
cannot be denied. It's its sheet chor 

Points of Appeal.—-Straightforward. if artless, 
story, clever camera work, CinemaScope, De 
Luxe Color and U certificate 


The Cow and | 


Hillcrest. French (A). Featuring Fernandel, Re 
Havard and Albert Remy. Directed by Hes 
Verneuil. Screenplay by Henri Jeanson. Her 
Verneuil and Jean Manse. Director of Photo- 
graphy, Robert Hubert. 95 minutes. Release + ot 


fixed 
World War Il comedy French 


production dubbed in broken English. It con- 
cerns a prisoner of war who escapes from a 
farm, uses a cow to avoid suspicion, but. jus 
complete freedom is within his grasp. blunders. 
The toothy Fernandel and Marguerite, th 
make an effective team, but the initial sequ 
ire a bit slow, while. towards the finish, the 
gag is over-milked. There are. nevertheless, m 
pleasing sentimental touches and sharp dig 
the Nazis, and these add up to entertainme, 
slightly laboured, light fare. Acceptable 
house novelty booking 

Story.—Charles_ Bailly, a 
French prisoner of war 
farm, decides to escape. Helga. the farmer's wife, 
lends Bailly a cow, Marguerite, so that he can 
give the Nazis the impression he is engaged on 
legitimate business. Helga and the other 
prisoners see Bailly and Marguerite off. but the 
pair make a false start. However, Bailly and 
Marguerite get going again and run into many 
sticky situations, but Marguerite furnishes essen- 
tial cover. Reaching the first big town. Bailly 
reluctantly bids Marguerite goodbye, dodges the 


continued on page 26 
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Your Flu 


West End 


WHAT'S IN A NAME? When it applies to 
merchandise the answer's “ a helluva lot.” Proof 
of this is furnished by the rousing welcome given 
the latest “ Carry On,” “ Carry On Regardless ” 
(Anglo Amalgamated—British), at the Odeon, 
Marble Arch. The comedy was press shown last 
Friday, but, although only one review appeared 
during the weekend, the cash customers quickly 
spotted the “ Carry On” label, the hallmark of 

“ly, uninhibited fun, and fell over themselves 

' see the screen’s most popular crazy gang back 

: harness. 

“Carry On Regardless” goes out on March 
27 and is just the film for a holiday or, for that 
matter, any other date. Don't let the opposition 
beat you to the certain money-spinner, because 
if you do you'll really carry on—and it'll serve 
you right! 


+ + + 


WARNER-PATHE’S “The Sins Of Rachel 
Cade,”” a sex and religion melodrama set in the 
Belgian Congo at the beginning of World War 
II, got off on the right foot at the Warner 
Theatre. It's supported by “ The Royal Tour 
Of India” (Warner-Pathe), a documentary that 
carries many big guns. 


> 7 . 


INCIDENTALLY, “The Crowning Experi- 
ence,” the Moral Re-Armament film, more than 
lived up to expectations while doing a three 
weeks’ “hard ticket” stint at the Warner 
Theatre. Any exhibitor interested in the picture 
can depend upon full backing by the Movement. 


+ + + 


THE CRITICS, with few exceptions, must 
have had that Monday morning feeling when 
1ey saw “ The Rat Race” (Paramount), for the 
vajority of the reviews were far from generous. 
The public’s reaction to the New York seamy 
side comedy melodrama, co-starring Tony Curtis 
and Debbie Reynolds, is, however, most favour- 
able. Its opening receipts at the Plaza were 
more than gratifying and the opus will have no 
ficulty in keeping the theatre warm until “* The 
. eatest Show On Earth” (Paramount) is 
revived on March 30. 


+ 7 + 


“THE FIERCEST HEART” (Twentieth 

ntury-Fox—CinemaScope), an adventure 
«tlodrama unfolded in middle ‘eighties Africa, 
jidn'’t get a good press, either. No matter. It 
shares a bill with the “ Patterson-Johansson 
Fight” (Twentieth Century-Fox) at the Rialto, 
Coventry Street, and one or the other—or both 
—is bringing ‘em in. 


7 + + 


THERE’S PLENTY of activity at the Odeon, 
Leicester Square, where “The Facts Of Life” 
(United Artists) stays put until after Easter. The 
comedy covers the goings-on of a middle-aged 
married couple, not wedded to each other, and, 
thanks to clever acting by Lucille Ball and Bob 


by JOSH BILLINGS 


Hope, is delighting both sexes. In case you've 
forgotten, it's the Royal Performance Film. 


+ + + 


“THE GRASS IS GREENER” (Rank- 
Universal—Technirama—British) is garnering 
lush money at the Leicester Square Theatre. A 
stylish marital romp with popular appeal, to 
say nothing of a terrific cast, it’s attracting the 
world and his wife and being loudly applauded 
by both. It’s released on March 27 and is 
already past the post. 


+ + + 


THE RITZ proved a first-rate testing ground 
for “ Cimarron” (MGM—CinemaScope), which 
has now taken to the road. During its occupa- 
tion at the Ritz, the western gave a very good 
account of itself and is apparently repeating his- 
tory in the suburbs. On Thursday, “* Go ‘Naked 
In The World” (MGM—CinemaScope), an all- 
star X certificate, takes over at the Ritz. 


+ + + 


“ SWISS FAMILY ROBINSON ™ (Disney— 
Panavision—British), too, went out last Sunday 
but remains at Studio One, Oxford Street, where 
it's had a record-breaking run, until] tomorrow 
The next day, “ One Hundred and One Dalma- 
tians * (Disney), a marvellous full-length Disney 
cartoon, opens for a season. 


i + + 


AFTER HOLDING up well at the Carlton, 
Haymarket, “The Canadians’’ (Twentieth 
Century-Fox—CinemaScope—British) made a 
beeline for North-West London. Last Monday 
evening “ Mr. Topaze ” (Twentieth Century-Fox 
—CinemaScope—British), the latest Peter Sellers 
comedy drama, was unveiled at a charity pre- 
miere attended by the Duke of Edinburgh at the 
Carlton. I thoroughly enjoyed the Sellers opus, 
which was also directed by him, and strongly 
fancy its chances. 


. + + 


“NEVER ON SUNDAY” (United Artists— 
Greek) is still full of running at the London 
Pavilion. I've had no notification of a change, 
but I have an idea there will be a fresh pro- 
gramme at “The Pav.” for Easter. 


+ + + 


I WENT overboard for “ The World of Suzie 
Wong” (Paramount) and have been keeping 
an eve on it ever since it left the Plaza, 
following a profitable run. It’s been scoring 
handsomely in pre-release situations and opened 
last Sunday at the New Victoria with a con- 
siderable bang. 


+ + + 
“DURING ONE NIGHT” (Gala—British) 


1 


continues to turn over a pretty penny at the 
Cinephone, Oxford Street. It's definitely a show- 
man's proposition. 


+ + + 


BY THE WAY, “ The Green Mare’s Nest” 
(Cross-Ohannel—Franscope), the gamy French 
comedy, is at the Continentale, Tottenham Court 
Road, and doing fine. If you cater for adult 
audiences, here's a film you can't afford to 
riss 


On release 


NOW FOR the general releases. “ The Sun- 
downers " (Warner-Pathe—British) has just com- 
pleted the third leg of its London runs and 
what a roaring success the outdoor comedy 
melodrama has been. It's made a big appeal 
to all ages and classes, and both sexes, and, 
but for other commitments, would still be play- 
ing at the Warner Theatre 


+ + + 


NOTHING succeeds like success, and Warner- 
Pathe has yet another terrific moncy-spinner 
in “The Long and the Short and the Tail” 
(British). It has one more week to go and it’s 
anybody's guess whether or not it’ beat “ The 
Sundowners "’ figures. On Sunday, “ The Rebel ”’ 
(Warner-Pathe—British) is released and, since 
it will be supported by “The Royal Tour of 
India "’ (Warner-Pathe), which, by the way, is 
NOT quota, it can hardly fail, 


+ + + 


“NO LOVE FOR JOHNNIE” 
British) had a first-class opening week. The 
melodrama, adapted from Wilfred Fienburgh’s 
novel, is an amalgam of sex and politics, but, 
although politics are usually anathema to 
the ladies, the film's appealing equally to men 
and women. The picture bears an X certificate, 
but the X, far from being a handicap, is almost 
an infallible sign of success 


(Rank 


+ + + 


THERE'S BEEN a very steady demand for 
“ Midnight Lace ” (Rank-Universai), a suspense 
meiodrama. The film, which stars Doris Day 
and Rex Harrison, is not only a good thriller, 
but also a grand woman’s picture. You should 
see Doris’s wardrobe! 


+ + + 


“ESTHER AND THE KING” (Twentieth 
Century-Fox—CinemaScope), the Biblical melo- 
drama, didn’t put up an inspired box-office 
performance. In short, it cast its bread on 
tepid and shallow waters 


+ + + 


THERE is nothing golden about “ Five 
Golden Hours” (Columbia—British). I thought 
it might have stood a chance on its team, 
headed by Ernie Kovacs, but so far it’s failed 
dismally to click. 


- + + 


PARAMOUNT'S “ double bill,” 
of Scandal” and “ Blueprint for Robbery,” 
continues to meet some sales resistance. The 
first-named is delightful escapist entertainment 


“A Breath 


12 


and the second a 
the fact that 


gratrmmne 


good thriller, but, despite 
those who have seen the pro- 
have expressed appreciation, word of 
mouth advertising thas been on the slow side 


+ + + 


DOCTOR BLOOD'S COFFIN’ 
and “ Take a Giant Step.”” United Artists’ X 
certificate combination, had a mixed reception 
It seems that some patrons enjoyed the latter 
und others the former, but not many relished 
both films 


(British) 


+ + + 


THE KONGA (Anglo Amalgamated 
British) and “The Hellfire Club” (Regal 
British) unit programme has been doing exceed- 
ngly well in industrial halls. It won't, however, 


really come into its own until iH visits the 
micks 


7 + + 


WHEN IT COMES to world-wide 
few, if any, films have anything on “ The Ten 
Commandments" (Paramount Vista Vision) 
The Cecil B. DeMille opus recently opened in 
Maka and promptly shattered all 


as 
- + + 


NEXT WEEK on release there'll be a British 
between “Carry On Regardless ” 
(Anglo Amalgamated), “ The Grass is Greener "’ 
(Rank-Universal—Technirama), “The Rebel ” 
(Warner-Pathe) and “ Mr. Topaze”™ (Twentieth 
Century-Fox—CinemaScope). A nice how-d'you- 
do for fans with limited purses 


battle royal 


MGM sets its second 
Cinerama production 


MGM'S second Cinerama production will be 
The Wonderful World of the Brothers Grimm.” 
To be produced by George Pal, the film, which 
deals in part with the lives of the brothers and 
many of their fairy tales, will be aimed at the 
yuth and families of the world. 

Current plans call for the use of the latest 
levelopments of Cinerama equipment, with 
o be a global affair. Biographic seg- 
ments of the story will be filmed in Germany 
nd Bavaria, and through the fairy tale realms 
f the Black Forest 


The fairy tales 


hooting 


themselves will be set in 
Switzerland, India, the Orient, as well as such 
American beauty spots as Yosemite and Yellow 
Stone National Parks 

An all-st 
najor 


r cast is now being discussed for the 
production which will go before the 
umeras this year. Previously announced for 
MGM production with Cinerama was “ How 
The West Was Won.” 


appeal, 


first-run 
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Charon sets up new company to 
handle Continental spectaculars 


A NEW DISTRIBUTING company, World 
Productions Releasing Co. Ltd., has been 
formed by Nat Charon, to market a number 


of spectacular exploitation pictures from the - 


Continent. 

The company has a programme of six pictures 
for release in the ensuing months. Negotiations 
are proceeding for a seventh, and the company 
hopes that it will be handling a total of 12 
pictures a year from Continental sources. 

The films available for release are Italian or 
Franco-Italian co-productions. They are dubbed 
in English. 

The company plans to release the films on a 
zonal basis. Initially 15 prints will be made 
for each picture, but the number will be increased 
according to demand. 

By releasing on a zonal basis. the films will 
be able to benefit from intensive publicity cam- 
paigns. Apart from London release, where the 
normal pattern will be followed, there will be 
group releases in each provincial zone, corrs- 
sponding to the branches. with 10 to 12 halls 
in centres around key cities playing the films 
simultaneously. 


The first 


The first picture on the programme. “ The 
Dam On The Yellow River” was trade shown 
yesterday (Wednesday) at the Hammer Theatre. 
Starring Anita Ekberg and George Marshall. it 
was shot with a background in China. 

Another spectacular. this time with an 
Egyptian background, is “The Tomb of the 
Pharaohs,” starring Debra Paget and Robert 
Alda. 

Then, there is a 


medizval background of 
Northern Italy for 


“The Revenge of the 
Barbarians,” starring Anthony Steel, and further 
south for “The Siege of Syracuse,” with 
Rossana Brazzi and Tina Louise. 

William Dieterle’s latest production is based on 
the Tolstoy story “* Dubrovsky,”’ with the title 
“Revoht on the Volga.” Here, the spectacle 
switches to nineteenth-century Russia. 

Sixth in the initial line-up for WPR will be 
‘Last of the Vikings,” starring Cameron 
Mitchell and Edmund Purdom. 

Nat Charon said it had taken a year to get 
these plans into operation, but he had been 
backed by the confidence of a number of 


GOLDEN ORANGE 


1/. 


ORANGE or LEMON 
6d 


A COOL BEST. 


SELLER! 


Kia-Ore Cup Squash Department, 33 Rushworth Street, London SE] WATerioo 3063 


independent exhibitors who had asssured him o! 
their support. 

The first three pictures, he states. will be 
released one after the other. The others wi! 
come out at the rate of about one programme 
every four or five weeks. 

World Productions Releasing Co. will operate 
from the same offices as Mondial at 106 
Wardour Street (REGent 3791), but Mondial will 
continue to function as a separate entity dealing 
in sub-titled foreign films. 


Cannes entry gets a 
May 29 release 


IN ORDER to take full advantage of the 
publicity arising from the choice of “ The 
Mark ” as the official British entry at the Cannes 
Film Festival in May, 20th-Fox has set the 
release date for this controversial British picture 
for May 29. 

The Raymond Stross-Sidney Buchman produc- 
tion received an excellent press when it was 
shown in London recently and proved iis box- 
office pulling power at the Carlton, Haymarket, 
Fox’s West End showcase, where it ran for four 
weeks. 


‘Mother India’ premiere 


“ MOTHER INDIA,” Mehboob’s film about 
the efforts of an Indian peasant woman to bring 
up her two sons against overwhelming odds, will 
have its European Premiere at the Scala Theatre, 
Goodge Street, London, on Monday, March 27. 

Filmed in Technicolor, the film is distributed 


by Columbia and stars Nargis, 


and co-stars 
Sunil Dutt and Rajendra Kumar. 


Stars attend Anglo 


charity screenings 


CHARLES HAWTREY and Liz Fraser, two 
of the stars of “Carry On Regardless,” will 
attend charity performances of the film at Bir- 
mingham and St. Albans. 

At Birmingham, on March 28, the two stars 
will be accompanied by producer Peter Roge 
and director Gerald Thomas when they make a 
personal appearance at the midnight chari 
show in aid of the Royal Commonwealth Socie! 
For The Blind at the ABC Forum Cinema. 

Large television and press coverage have beer 
arranged for the event. 

The stars will also attend the midnight charity 
performance in aid of the NUJ Widows and 
Orphans Fund, and the Cinematograph Trade 
Benevolent Fund, at the Chequers Cinema, St 
Albans tomorrow (Friday). 

Two national tie-ups have been arranged by 
Anglo Amalgamated for “ Carry On Regardless.” 

The knitwear fashion firm Lyle and Scott, 
Lid., is co-operating on the production of 
showcards displaying one of the stars of the 
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ABC opens first tenpin 
centre in the Midlands 


Britain's largest Tenpin Bowling Centre, The Pavilion Bowl, Wylde Green, 
Sutton Coldfield, was opened by ABC last Saturday. Stars of screen, stage, 
television and sport attended the television preview in the afternoon, and were 
also present at the civic opening at which the guest of honour was Councillor 
John Potter, The Mayor of Sutton Coldfield. Bill Cartlidge, assistant managing 
director of ABC, welcomed the guests, and in his remarks paid tribute to the 
many people who contributed to the construction and equipping of the new 
Tenpin Bowling Centre. Right: The facade of the new centre 


The upper level of the Bowl; Bill Cartlidge chats with Bernard Bresslaw, Sarah Branch, John Turner, Diane Aubrey, June Thorburn, 
David Broome and Macdonald Hobley 


Bill Cartlidge presents the Mayor of Sutton Coldfield with a bowling kit;] partJof the Pavilion Bowl Club; Bill Cartlidge with sporting 
personalities Brian Cartwright, Carole Quinton, Mike Rawson and Malcolm Yardley 


Sarah Branch, Diane Aubrey, June Thorburn and Bernard Bresslaw try their hand; An action shot of Macdonald Hobley 


and the second a good thriller, but, despite 
the fact that those who have seen the pro- 
gramme have expressed appreciation, word of 
nouth advertising has been on the slow side 


. + + 


DOCTOR BLOOD’S COFFIN ” 
ind “ Take a Giant Step,” 
cerulicate combination, had 
Kt seems that 


(British) 
United Artists’ X 
a mixed reception 
some oatrons enjoyed the latter 


and others the former, but not many relished 
both films 
+ + + 
THE KONGA (Anglo Amalgamated 
British) and “The Hellfire Club” (Regal 


British) unit programme has been doing exceed- 
ngly well in industrial halls. lt won't, however, 


cally come into its own until it visits the 
“icks 
+ + + 
WHEN IT COMES to world-wide appeal, 
few, if any, films have anything on “The Ten 


Commandments (Paramount Vista Vision) 


The Cecil B. DeMille opus recently opened in 
Maka and promptly shattered all first-run 
eOooTUSs 

+ + + 


NEXT WEEK on release there'll be a British 
hat the between “Carry On Regardless ” 
(Anglo Amalgamated), “ The Grass is Greener ” 
(Rank-Universal—Technirama), “The Rebc! ” 
(Warner-Pathe) and “Mr. Topaze"’ (Twentieth 
Century-Fox—-CinemaScope). A nice how-d'you- 
do for fans with limited purses 


royal 


MGM sets its second 
Cinerama production 


MGM'S second Cinerama production will be 

The Wonderful World of the Brothers Grimm.” 
To be produced by George Pal, the film, which 
deals in part with the lives of the brothers and 
nany of their fairy tales, will be aimed at the 
youth and families of the world 

Current plans call for the use of the 
levelopments ot Cinerama 
global affair 


latest 

equipmemt, with 
Biographic seg- 

mems of the story will be filmed in Germany 
1d Bavaria, and through the fairy tale realms 
the Black Forest 


1 i fairy 


shooting wo be 


tales themselves will be set in 
Switzerland, India, the Orient, as well as such 
American beauly spots as Yosemite and Yellow 
Stone National Parks 

An all-star cast is now being discussed for the 
major production which will go before the 
imeras this year unnounced for 
MGM production with Cinerama was “ How 
The West Was Won 


Previously 
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Charon sets up new company to 
handle Continental spectaculars 


A NEW DISTRIBUTING company, World 
Productions Releasing Co. Ltd., has been 


formed by Nat Charon, to market a number 
of spectacular exploitation pictures from the 
Continent. 


The company has a programme of six pictures 
for release in the ensuing months. Negotiations 
are proceeding for a seventh, and the company 
hopes that it will be handling a total of 12 
pictures a year from Continental sources. 

The films available for release are Italian or 
Franco-ltalian co-productions, They are dubbed 
in English. 

The company plans to release the films on a 
zonal basis. Initially 15 prints will be made 
for each picture, but the number will be increased 
according to demand. 

By releasing on a zonal basis. the films will 
be able to benefit from intensive publicity cam- 
paigns. Apart from London release, where the 
normal pattern will be followed, there will be 
group releases in each provincial zone, corrs- 
sponding to the branches. with 10 to 12 halls 
in centres around key cities playing the films 
simultaneously. 


The first 


The first picture on the programme, “ The 
Dam On The Yellow River” was trade shown 
yesterday (Wednesday) at the Hammer Theatre. 
Starring Anita Ekberg and George Marshall, it 
was shot with a background in China. 

Another spectacular. this 
Egyptian background, is 


time with an 
“The Tomb of the 


Pharaohs,” starring Debra Paget and Robert 
Alda. 

Then, there is a mediaeval background of 
Northern Italy for “The Revenge of the 


Barbarians,” starring Anthony Steel, and further 
south for “The Siege of Syracuse,” with 
Rossana Brazzi and Tina Louise. 

William Dieterle’s latest production is based on 
the Tolstoy story *“ Dubrovsky,” with the title 
‘Revok on the Volga.” Here, the spectacle 
switches to nineteenth-century Russia. 

Sixth in the initial line-up for WPR will be 
*Last of the Vikings,” starring Cameron 
Mitchell and Edmund Purdom. 

Nat Charon said it had taken a year to get 
these plans into operation, but he had been 
backed by the confidence of a number of 


KIA-ORA 


GOLDEN ORANGE 


1/. 


ORANGE or LEMON 


A COOL BEsrT. 


6d 


SELLER! 


Kia-Ora Cup Squash Department, 33 Rushworth Street, London SE1 WATerioo 3063 


independent exhibitors who had asssured him o! 
their support. 

The first three pictures, he states, will be 
released one after the other. The others will 
come out at the rate of about one programme 
every four or five weeks. 

World Productions Releasing Co. will operate 
from the same offices as Mondial at 106 
Wardour Street (REGent 3791), but Mondial will 
continue to function as a separate entity dealing 
in sub-titled foreign films. 


Cannes entry gets a 
May 29 release 


IN ORDER to take full advantage of the 
publicity arising from the choice of “ The 
Mark ” as the official British entry at the Cannes 
Film Festival in May, 20th-Fox has set the 
release date for this controversial British picture 
for May 29. 

The Raymond Stross-Sidney Buchman produc- 
tion received an excellent press when it was 
shown in London recently and proved its box- 
office pulling power at the Carlton, Haymarket 
Fox’s West End showcase, where it ran for four 
weeks. 


‘Mother India’ premiere 


“ MOTHER INDIA,” Mehboob’s film about 
the efforts of an Indian peasant woman to bring 
up her two sons against overwhelming odds, will 
have its European Premiere at the Scala Theatre 
Goodge Street, London, on Monday, March 27. 

Filmed in Technicolor, the film is distributed 
by Columbia and stars Nargis, and co-stars 
Sunil Dutt and Rajendra Kumar. 


Stars attend Anglo 


charity screenings 


CHARLES HAWTREY and Liz Fraser, two 
of the stars of “Carry On Regardless,” will 
attend charity performances of the film at Bir- 
mingham and St. Albans. 

At Birmingham, on March 28, the two stars 
will be accompanied by producer Peter Rogers 
and director Gerald Thomas when they make a 
personal appearance at the midnight charity 
show in aid of the Royal Commonwealth Society 
For The Blind at the ABC Forum Cinema. 

Large television and press coverage have been 
arranged for the event. 

The stars will also attend the midnight charity 
performance in aid of the NUJ Widows and 
Orphans Fund, and the Cinematograph Trade 
Benevolent Fund, at the Chequers Cinema, St. 
Albans tomorrow (Friday). 

Two national tie-ups have been arranged by 
Anglo Amalgamated for ‘‘ Carry On Regardless.” 

The knitwear fashion firm Lyle and Scott, 
Lid., is co-operating on the production of 
showcards displaying one of the stars of the 
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ABC opens first tenpin 
centre in the Midlands 


Britain’s largest Tenpin Bowling Centre, The Pavilion Bowl, Wylde Green, 
Sutton Coldfield, was opened by ABC last Saturday. Stars of screen, stage, 
television and sport attended the television preview in the afternoon, and were 
also present at the civic opening at which the guest of honour was Councillor 
John Potter, The Mayor of Sutton Coldfield. Bill Cartlidge, assistant managing 
director of ABC, welcomed the guests, and in his remarks paid tribute to the 
many people who contributed to the construction and equipping of the new 
Tenpin Bowling Centre. Right: The facade of the new centre 


The upper level of the Bowl; Bill Cartlidge chats with Bernard Bresslaw, Sarah Branch, John Turner, Diane Aubrey, June Thorburn, 
David Broome and Macdonald Hobley 


Bill Cartlidge presents the Mayor of Sutton Coldfield with a bowling kit;] partfof the Pavilion Bowl Club; Bill Cartlidge with sporting 
personalities Brian Cartwright, Carole Quinton, Mike Rawson and Malcolm Yardley 


Sarah Branch, Diane Aubrey, June Thorburn and Bernard Bresslaw try their hand; An action shot of Macdonald Hobley 
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Rank FD plans 12 months 


ahead at 


RANK FD has announced a forward pro- 
gramme of new product which covers the whole 
of 1961. Managing director F. L. Thomas 
states: “The constant cry of exhibitors today 
is for firm news of big product to counter the 
growing competition for the entertainment pound, 
which becomes keemer every day. 

The product which we can announce is a 
question of fact, not fiction; these films are 
being made, they are not just promises. Indeed 
if the Quota Act allowed, we could set our 
releases 12 months hence 

That is how far ahead we are with our 
planning at the studios and that is how confident 
we are that it will deliver the goods.” 

From Pinewood studios has come “ No Love 
for Johnnie,” a hard-hitting picture which re- 
ceived critics’ acclaim It stars Peter Finch, 
Stanley Holloway, Mary Peach, Donald Plea- 
sance and Billie Whitelaw, and is produced and 
directed by Betty Box and Ralph Thomas. 


Fine run 


It has just finished a fine run at the Leicester 
Square Theatre 

Soon to be released is “ Flame in the Streets,” 

CinemaScope production in colour. a drama 


Richard Widmark, star of “* The Secret Ways ” 


which deals : topical colour problem in 
this country stars John Mills, Sylvia Syms 
Brenda de Banzie and Ear) Cameron. It is pro 
duced and directed by Roy Baker 

Victim " is a tense story of blackmail unde 
the Allied Film Makers banner with Michael 
Relph producing and Basil Dearden directing 
Dirk Bogarde stars with Sylvia Syms and Dennis 
Price 
Allied Film Makers are also 
‘Whistle Down the Wind,” produced and 
directed by the talented new team of Richard 
Attenborough and Bryan Forbes. Hayley Mills 
Bernard Lee and Alan Bates star in the moving 
story of a group of children who shelter a 
murderer 

* Vet in the Doghouse 
Hugh Stewart comedy 

‘No, My Darling Daughter” is the provi- 
sional tith of the next comedy from the success- 

Betty Box and Ralph Thomas. It 


responsible for 


is the title of the next 


stars 


Pinewood 


Michael Redgrave, Michael Craig, Roger Livesey 
and Rad Fulton with Juliet Mills. 


Basil Dearden will direct the strong suspense 
story “ All Night Long” which is set against 
an exciting background of modern jazz. Robert 
Robertson will produce. 


James Mason and John Mills will co-star in 
‘Tiara Tahiti.” The picture, in Eastman Color, 
will be shot largely on location in Tahiti with 
Ivan Foxwell as producer. 


Variation 


“ Take a Girl Like You” will be produced and 
directed by Roy Baker. The film is a bold 
variation on the boy-meets-girl theme. 


“A Pair of Briefs"’ is yet another comedy to 
come from the Betty Box-Ralph Thomas stable. 
It is based on the successful West End play 
“ Love at Law.” 


Betty Box and Ralph Thomas will also pro- 
duce “ Doctor in Clover,” a further episode in 
the outrageous exploits of Richard Gordon's 
renowned hero. 


From the Independent Artists Studios at 
Beaconsfield comes “ Very Important Person,” 
a Julian Wintle-Leslic Parkyn production which 
RFD will soon be distributing. This comedy, set 
in a World War II prisoner-of-war camp, stars 
James Robertson Justice, Leslie Phillips and 
Stanley Baxter. 

Two Independent Artists productions are also 
scheduled for distribution by RFD. They are 
“The Waltz of the Toreadors” from the Jean 
Anouilh play which will star Peter Sellers. Peter 
de Sarigny will produce this story of a sex- 
obsessed General. John Guillermin will direct in 
Eastman Color 


Anderson directs 


“ This Sporting Life” is the next Independent 
Artists production which will tell the story of a 
Rugby League star. Karel Reisz wil! produce and 
Lindsay Anderson will direct. 


“ Der Rosenkavalier” in Eastman Color will 
be a screen version of the Richard Strauss opera. 
It stars Elizabeth Schwarzkopf, Sena Jurinac, 
Otto Edelman, Erich Kunz and Anneliese 
Rothenburger. 
produced 

who 
and 


It is 
(zinner, 
Ballet ” 


and directed by Dr. 
made the successful 
“ Bolshoi Ballet ’’ films. 


One of the most spectacular of RFD’s forth- 
coming films will be “ E) Cid” in Technicolor 
and Super Technirama 70, a drama of the 
Middle Ages which stars Charlton Heston, 
Sophia Loren, John Fraser and Genevieve Page. 


Paul 
“ Royal 


Colourful 


It is a Samuel Bronston production, directed 
by Anthony Mann. “ El Cid” tells the story of 
Spain's first and greatest national hero who 
stemmed the Moorish invaders. It will be exciting 
and colourful. 


From 


Universal International comes “ The 
Grass is 


Greener,” a Grandon production in 
Technicolor and Technirama starring Cary Grant, 
Deborah Kerr, Robert Mitchum and Jean 
Simmons. It is produced and directed by Stanley 
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Jean Simmons and Cary Grant in “ The Grass is 
Greener ”’ 


Donen. “The Grass is Greener,” a titillating 
comedy, has opened at the Leicester Square 
Theatre. 


Other forthcoming UI films are: 


“The Last Sunset,” an outdoor action film 
starring Rock Hudson, Kirk Douglas, Dorothy 
Malone and Joseph Cotten. It is a Bryna pro- 
duction in colour. 


“ The Secret Ways,” a drama, starring Richard 
Widmark, Sonja Ziemann and Senta Berger—a 
Heath production. 


Comedy 


“ Romanoff and Juliet,’ a comedy based on 
the play by Peter Ustinov, starring Peter Ustinov, 
Sandra Dee, John Gavin and Akim Tamiroff. It 
is a Pavor production in colour, produced and 
directed by Peter Ustinov. 


“ The Outsider” is a drama which stars Tony 
Curtis and James Franciscus. 


“The Curse of the Werewolf” is a Hammer 
thriller in Technicolor and stars Oliver Reed, 
Clifford Evans and Yvonne Romain. 


Audie Murphy, John Saxon and Ward Ramsey 
star in the outdoor action production in colour 
“ Posse from Heil.” 

“ Shadow of the Cat” is another chiller from 
Hammer starring Andre Morel!, Barbara Shelley, 
Alan Wheatley, William Lucas and Freda Jack- 
son. 

“Come September” is a romantic comedy in 
colour and Panavision and stars Rock Hudson, 


Peter Ustinov in his own *' Romanoff and Juliet ” 
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In these uncertain days of mergers and 
takeovers it is a reassuring 

thought that the Man-with-the-Gong 
—as always—still has both feet 

firmly on the ground. 

And he’s British to the backbone. 


THE FIRMEST FOUNDATIO 
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FUTURE 


EXTENSIONS 


— 


PLANNED 


THE CURSE 
OF THE WEREWOLF 


TECHNICOLOR 


Starring 


OLIVER REED * CLIFFORD EVANS 
YVONNE ROMAIN 


1 A HAMMER PRODUCTION 


“| SHADOW OF 
) THE CAT 


Storring 


ANDRE MORELL * BARBARA SHELLEY 
ALAN WHEATLEY * WILLIAM LUCAS 


FREDA JACKSON 
| A HAMMER PRODUCTION 


4 
| 
| 


BACK STREET 


COLOUR 
Storring 


SUSAN HAYWARD * JOHN GAVIN 
VERA MILES CHARLES DRAKE | 


A ROSS HUNTER — CARROLLTON PRODUCTION 


MONDIALSCOPE 


T THE PHARAOH'S oT 
WOMAN 


Storring 


LINDA CRISTAL * JOHN BARRYMORE, JR. 
PIERRE BRICE * ARMANDO FANCIOLI 
LILLIE LEMBO 


a 


(  ROMANOFF AND <i 

JULIET s 

Storring COLOUR 
PETER USTINOV * SANDRA DEE 


JOHN GAVIN * AKIM TAMIROFF 
A PAVOR PRODUCTION 


THE OUTSIDER 


Storring 
TONY CURTIS * JAMES 
A UNIVERSAL-INTERNATIONAL PICTURE 


a Seen 


POSSE FROM HELL 


COLOUR 
Starring 


AUDIE MURPHY * JOHN SAXON 
WARD RAMSEY 


A UNIVERSAL-ANTERNATIONAL PICTURE 


THE LAST SUNSET 


COLOUR 
Storring 


DOROTHY MALONE * JOSEPH COTTEN 
A BRYNA PRODUCTION 


COME SEPTEMBER dy 


COLOUR PANAVISION 
Starring 


ROCK HUDSON * GINA LOLLOBRIGIDA 
SANDRA DEE * BOBBY DARIN 
RONALD HOWARD 


| A SEVEN PICTURES CORPORATION PRODUCTION 


TAKE A GIRL 
| LIKE YOU 


A ROY BAKER PRODUCTION 


EASTMAN COLOUR 


A VICFILM-ROMA PRODUCTION 


EL CID 


SUPER TECHNIRAMA 70 
Storring 


CHARLTON HESTON * SOPHIA LOREN | 


JOHN FRASER * GENEVIEVE PAGE 
A SAMUEL BRONSTON PRODUCTION 


TECHNICOLOR 


~—-- a See + — 


oe 


ROSENKAVALIER 
Storring EASTMAN COLOUR 
ELIZABETH SCHWARZKOPF * SENA JURINAC 
OTTO EDELMANN * ERICH KUNZ 


ANNELIESE ROTHENBURGER 
A PAUL CZINNER PRODUCTION 
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Hayley Mills stars in ““ Whistle Down the Wind ” 


Gina Lollobrigida, Sandra Dee, Bobby Darin and 
Ronald Howard. It is a Seven Pictures Corpora- 
tion production. 

Susan Hayward, John Gavin, Vera Miles and 
Charles Drake star in “ Back Street,” a Ross 
Hunter-Carrollton production, based on the novel 
by Fannie Hurst. 

“ The Pharaoh’s Woman” 
Ancient Egypt 


is a drama set in 
in Mondialscope and Eastman 
Color starring Linda Cristal, John Barrymore 
Jr., Pierre Brice, Armando Fancioli and Lilly 
Lembo, It is a Vicfilm-Roma production 

“Tammy, Tell Me True” is a romantic 
comedy in colour starring Sandra Dee, John 
Gavin and Charles Drake. It is a Ross Hunter 
production. 

Rock Hudson, Doris Day and Tony Randall 
star in the romantic comedy “ Lover, 
Back.” It is a Seven Pictures-Nob 
production in colour. 


Come 
Hill-Arwin 


‘Pepe’ merchandising 


COLUMBIA sstates that it 
inquiries about the * Pepe " merchandising, and 
would like further details, should contact 
all exhibitors who are to play the picture, and 
Mrs. Kay McAndrew, publicity co-ordinator 
for ** Pepe,” at Columbia Pictures, 142, Wardour 
Street, W.1. (Gerrard 4321). 


has had many 


1961 


RENTERS’ NEWS 
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film—Liz Fraser—wearing a Lyle and Scott jer- 
sey. These will be distributed by the company 
to its main stockists to coincide with the release 
of the film. 

The other tie-up is with the makers of Triang 
and Pedigree toys and dolls. 

A full colour window tie-up poster showing 
Kenneth Williams in a scene from the film, sur- 
rounded by Triang and Pedigree toys will be 
sent to retailers everywhere, and extra copies, 
free of charge, are obtainable from Anglo’s 
publicity department 

The film will be generally released on March 
27 


ABC circuit books 
‘Smuggler’s Bay’ 


REGAL FILMS International's latest British 
production in Eastman Color and Panascope, 
‘Fury at Smugglers Bay,” has been booked to 
the entire ABC Circuit and commences general 
release in North-West London on April 10. 

Stars are Peter Cushing, John Fraser, Bernard 
Lee, Michele Mercier and June Thorburn. It 
was produced and directed by John Gilling from 
his own original story. 

This release will be backed by one of the 
biggest national newspaper and television cam- 
paigns in Regal’s history 


Four more openings 
\ / 
for ‘Ben-Hur 


MGM'S “ Ben-Hur” is to open in four more 
situations this coming weekend—Blackpool and 
Brighton on Sunday, March 26; Bournemouth 
and Edinburgh on Monday, March 27. 

In Blackpool, “ Ben-Hur” will be presented 
at the Palace Cinema; in Brighton at ABC's 
Astoria Theatre; in Bournemouth at the Electric 
Theatre and in Edinburgh at the ABC Regal. 

All theatres will play the picture on long- 
term, all-seats-bookable engagements. 


Warner-Pathe shows 
‘Hell to Eternity’ 


WARNER-PATHE'S “ Hell to Eternity’ will 
be trade shown at Studio One on March 30, 
at 10.30 a.m. It is the story of Guy Gabaldon, 
the U.S marine who captured 2,000 Japanese 
single-handed on Saipan in World War II. 

Jeffrey Hunter plays Gabaldon. Singing star 
Vic Damone has his first straight dramatic role 
as Gabaldon’s wise-cracking, girl-chasing buddy, 
and David Janssen plays the hero's war-time pal. 

Irving H. Levin produced the picture, which 
also stars Patricia Owens, Miiko Taka and 
Sessue Hayakawa. 


‘GREENGAGE SUMMER’ 
PREMIERE DATE 


Victor Saville’s new production for Col- 
umbia release, ““ The Greengage Summer,” 
siarring Kenneth More, Danielle Darrieux 
and Susannah York, will open on its world 
premiere engagement at the Odeon, Leices- 
ter Square, on Wednesday, April 5. 

In Technicolor, “ The Greengage Sum- 
mer” is based on a novel by Rumer 
Godden and directed by Lewis Gilbert. 

Kenneth More will personally invite his 
friends in the entertainment world to the 
premiere. 


MGM arranges 
big campaign 
for ‘Cimarron’ 


MGM ehas 
* Cimarron,” 
on Sunday. 

Scandinavian Airlines is 
covered wagon of “ Cimarron ” 
high-powered jet liner 
a poster which will be 
3,000 travel agents” 
country. 

A plastic toy, modelled on the covered wagon 
has been put on the market by Timpo Toys. It 
will be on sale throughout the country, not only 
now but throughout the entire general releasx 
of the film. Some 10,000 toy shops will be 
stocking the Timpo covered wagon. 

The type of cigar smoked by Glenn Ford in 
“ Cimarron” inspired Lewis and Co., the retail 
tobacconists with over 600 branches to market 

= cigar. Sales are being supported 


several 
began ABC 


ar ranged 
which 


lice-ups fo 
circuit release 
comparing the 
with the late 
used on SAS routes on 
on display in at least 
windows throughout th« 


a “ Cimarron ” 
by a special film showcard 

Pan Books has published the “ book of the 
film "’ paper-back, with scenes and credits from 
the film on both front and back covers 

The title song—which has been nominated 
for an Academy Award—is to be issued as sheet 
music with a film cover by Robbins Music, and 
by MGM records as a single disc by David Rose 
and his Orchestra. 

A “Cimarron” covered wagon 
three London release areas during playdates 
each theatre will feature the tithk tune record 
for three weeks prior to each opening, and a 
search for “ Old-Timers,”’ people born on April 
22, 1889, actual day of the famous land-rush, 
are among the highlights of the campaign 


is touring the 


‘Operation Eichmann’ 
trade date 


*“ OPERATION EICHMANN,” Allied Artists 
screen version of the greatest man-hunt of our 
time—the painstaking search by Israeli agents 
for Adolph Eichmann, will be trade shown at 
Studio One at 10.30 a.m. on April 4. 

The film stars Werner Klemperer, Ruta Lee 
Donald Buka and Lester Fletcher. Produced by 
Samuel Bischoff and David Diamond, and 
directed by R. G. Springstein, the film is released 
through Warner-Pathe. 


New job for Miller 


BERNARD MILLER has been appointed 
director of publicity of Lionel Olyne’s group of 
Unifilms companies. 

Formerly director of publicity for 
three years, Mr. Miller previously 
The Rank Organisation for 14 years 


Eros for 
served with 


Compton publicity head 


GRAHAM WHITWORTH has 
pointed by Tony Tenser 
for Compton Films, the recently formed dis 
tribution company, and for the Compton 
Cinema, Old Compton Street, W.1. 

Whitworth was previously publicity 
of Unifilms (Associates) Ltd. 


been ap- 
as publicity manager 


manager 


Hogarth joins Mondial 


JOHN HOGARTH, formerly of British Lion 
has joined Mondial Films Inter-Distribution a 
London branch manager. David Jacobs remains 
as assistant sales manager. 
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ILFORD caps them all 


More and more Ilford negative is being used 
for feature films and television series. With a 
range of speeds for every conceivable condition, 
Ilford caps them all! 


CINE NEGATIVES 
PanF FP3 HPS HPS 


ILFORD LIMITED, CINE & TELEVISION SALES, 
201-203 WARDOUR STREET, LONDON W.1. 
ROBIN HOOD TELEPHONE: REGent 8731 
SERIES 
SCHOOL FOR 
SCOUNDRELS 
THE GREEN 
HELMET 


CARRY ON 
CONSTABLE THE 
NIGHT WE 
SPRANG 
A LEAK 


THE PURE 
HELL OF 
ST TRINIANS 
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THE SITUATION was idyllic. Almost. There 
we were, with the sun shining brightly, sitting 
down at the location caterer’s trestles facing a 
menu of roast lamb, raspberries and cream, and 
Danish blue cheese. 

There was only one very tiny status symbol 
visible, and that was that stars of the calibre of 
Roger Livesey, Michael Craig and newcomer-to- 
films Juliet Mills, had a tea cloth for a table- 
cloth. But no one felt envious, 

Only one small snag—and the impending onset 
of quite a big one—marred the day. 

The slight jar came from the fact that we 
were eating on platform 10 at Euston station. 

The bigger one was put to me by Betty Box. 
who, along with director Ralph Thomas, was at 
Euston for location scenes for “* No, My Darling 
Daughter.” 

And that was concerned with the difficulties 
that film-makers are now experiencing when it 


comes to getting police co-operation for location 
shots 


Important 


“It is important for the British tourist indus- 
iry that we be allowed to show exterior scenes.” 
she s id. 

“ The Scottish tourist board told me that * 
Steps’ did an enormous amount to boost travel 
in Scotland and they had had many letters from 
people asking where the film was made and 
where they could stay in the different areas 

“ British films go all over the world, and can 
do an enormous amount of good in attracting 
people to this country.” 

And in *“ No, My Darling Daughter” there'll 
be more shots of Scotland, the Tower of London, 
and Windsor Castle. 

Why have the police suddenly started getting 
difficult? Betty gave me one possible explanation. 

“The number of tv units has really spoiled 
location shooting for us, because they have not 
necessarily got the experience. 

“ They don't always go about it the right way. 
Sometimes they don’t ask permission. They dash 
in and do things without proper arrangements, 
and sometimes make nuisances of themselves. 

“We are careful not to do this, but we are 
suffering for the people that do.” 

She added that the BFPA is now looking into 


Exploiting new designs and 
production techniques 
Animation 
Optical and special effects 


by JOHN CHAMP 


the problem. It could be a case where collec- 
tive negotiation through the Association could 
produce results where individual approaches to 
Scotland Yard get indifferent results. 

To get back to Euston. . 

The very successful team of Betty Box and 
Ralph Thomas must have been on the Rank 
payroll longer than any of the well-known teams, 
and since John Davis has recently renewed their 
contracts for another long term, it looks as if 
they'll still be turning out winners when they're 
drawing old age pensions. 

Certainly they don’t waste any time resting on 
their laurels. For their latest, “ No Love for 
Johnnie” has only just left the West End. 

“No, My Darling Daughter,” is about the 
efforts of two materially successful widowers to 
understand the surprising exploits of their un- 
predictable offspring. 

Michael Redgrave, Roger Livesey, Julict Mills 
and Michael Craig get the starring roles. And 
alongside them, making his British screen debut, 
is Rad Fulton, a rising American actor who was 
paced under contract by Warners after his first 
film. 

Lighting the film is the concern of Ernest 
Steward—who's done the job for every one of 
the Box-Thomas films for Rank so far 

He started with them on “ Clouded Yellow ” 
as camera operator. But when the lighting 
cameraman on this film fell ill, Box and Thomas 
gave him a chance to take over—which he suc- 
cessfully did. 

Since when he’s carried on lighting 

As Betty Box says, “ It's fashionable in some 
quarters to criticise The Rank Organisation.” 

It’s pretty obvious that those quarters don’t 
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——IN THE FAMILY . . .— 


Top pop singer Adam Faith rehearses “ Some 

thing’s Cooking,” the number he sings for 

the screen version of Arnold Wesker’s play, 

“ The Kitchen.” Appropriately it's an ACT 

Films production—for Adam used to be a 

cutting room assistant, and is still a fully 
paid-up union member 


include Box, Thomas and Steward. Especially 
as “No. My Darling Daughter” is their nine- 
teenth film together. 


+ + . 


ANOTHER comedy for Anglo Amalgamated, 
“On The Fiddle,” goes into production on Tues- 
day, April 4 at Shepperton Studios 

Produced by Ben Fisz and directed by Cyril 
Frankel the cast to date includes Alfred Lynch, 
who recently returned from New York after a 
successful run of the play “ The Hostage” on 
Broadway; Sean Connery; Kathleen Harrison 
and Norman Rossington. 

The picture will be made in black and white 
from a screenplay by Harold Buckman, and 
photographed by Ted Scaife. Ben Arbeid is 
production supervisor. 


+ + + 


FRANK LAUNDER and Sidney Gilliat tak« 
the stage* at Shepperton on April 10 when they 
go into production with “That Uncertain 
Feeling,” and this time it’s with Sidney directing. 

It's been scrspted by Bryan Forbes (where 


continued on page 18 


NE 


STUD 


lO FILM 
LABORATORIES L® 


71 $T. LONDON W.1 


TeRoyiat 


KINEMATOGRAPH WEEKLY: MARCH 23, 


SHEPPERTON STUDIOS plans to enter the 
field of tv comswercials and sponsored produc- 
tion in a big way. The studio has considerable 
facilities for this operation and large overheads 
which require that these facilities be used. 

For quite a while, Shepperton has been the 
headquarters of a number of independent pro- 
ducers of commercials who have merely paid 
rent. Managing director Andy Worker must 
have noted the potentials of this form of pro- 
duction activity and the result has led to a new 
set-up in the studios which will deal specifically 
with commercials, industrial films and shorts. 

It is of interest to recal] that before Walton 
studios closed, managing director Jack Morris 
was working on a similar problem to expand 
and increase this form of film tv activity. 

Walton had secured a reliable name for itself 
for the small industrial film, but was very keen 
to try and get into the production of tv com- 
mercials. 

They were unsuccessful as all major film 
studios have been up to now because they were 
not able to attract the wide creative producers 
ind directors to work on commercials 

If, however, Shepperton’s talent includes the 
right to call on the Bouking Brothers, Frank 
Launder and Sidney Gilliatt for advice, then 
the studios tv commercial department could well 
become a moncy-making operation within the 
next few months 


+ + + 


ABC TELEVISION this week announced the 
titles of three productions which will be shown 
during the next three fortnights 

“The Ways of Love™ by Alun Owen—the 
1uthor’s first tv play set outside his home terri- 
tory of Lancashire and Wales. This time a young 
writer arrives in London from the North for 
publication of his first novel, and is caught up 
in the world of public relations men, film pro- 
ducers and literary parties. Stars are Kenneth 
Haigh, Donald Houston, Zena Walker and Elvi 
Hale, directed by William Kotcheff. 

“Man on the Mountain Top "—the prize- 
winning American play by Robert Alun Arthur 
which made the name of John Cassavetes. 

Starring are Don Borisenko, the young 
Canadian, introduced by ABC in “ The Mystery 
of Martin Wheeler,” Susan Hampshire, Alan 
Clifford and Gary Cockrell. and directed by Alan 
Cooke. Don and Susan co-star in the new film 
release “ During One Night.” 

* The Hero,” by Alexander Baron—a story set 
in a clothing factory, starring Edward Judd, 
Stanley Meadows, Alan Cuthbertson and Sheila 
Allen, and directed by Philip Saville. 


+ + 7 


THERE'S a battle-royal raging between TWW 
und the newly-created Westward TV. 

TWW has been in operation for three years 
und serves both South Wales and such counties 
in the West as Somerset. Gloucestershire, and 
parts of Wiltshire and Devon. Westward. which 
transmit in the South-West, Devon and 
Cornwall, goes on the air on April 27. 

The issue between the two programme con- 
tractors has come to a head with the publica- 


is to 


by TONY GRUNER 


tion by TWW of a map with heavy dotted lines 
which indicates that the borders of its own 
area take in most of the Westward station as 
well. 

Already Peter Cadbury, chairman and joint 
managing director of Westward, has accused 
TWW of “ unrestricted piracy” and says that 
the map published by TWW “takes in most of 
our area including the two transmitters and 
leaves us with a light-house.” 

So far the dispute has not reached ITA level. 
Cadbury has written to the president of TWW, 
Lord Derby, complaining about alleged 
inaccuracies in the map. Before the week-enc 
a special board meeting of TWW was called 
to consider the implication of the. Westward 
criticisms. 

Meanwhile, other programme contractors who 
have had many criticisms of their colleagues or 
ITA, are beginning to take new heart by this 
joust between TWW and Westward. 

It could be that more disputes will be publicly 
aired now that Cadbury has set a new pattern 
in relations between programme contractors. 


+ + + 


ANGLIA TELEVISION has followed up the 
success of its true-life nature series, “* Survival,” 
which secured a net-work showing, with a new 
musical programme, “Crescendo,” which the 
company had managed to sell to the smaller 
tv stations. Now “ Crescendo” has been accepted 
by Associated Rediffusion for London screening. 

The programme stars Bobby Rydeil and Sheila 
Southern with big band backing by the Johnny 
Dankworth Orchestra. The regional network, 
consisting of Television Wales and the West, 
Scottish, Southern and Anglia Television, was 
only recently formed and “ Crescendo” was the 
first programme contributed to it by Anglia. 

Anglia, under director of programmes John 
Woolf, has probably made more progress in 
identifying itself as a company with network 
potential than any other station outside the big 
four. 

In drama, in documentary and now light 
entertainment Anglia is showing the industry 
the important part that smaller stations can play 
in providing entertainment throughout the coun- 
try. It is also indicating to the Pilkington Com- 
mittee that the company can take on added 
responsibilities if they are offered. 


+ + + 


EIRE TELEVISION will begin transmitting 
tests later in July, it was announced this week 
and if successful the service may start before 
the end of the year. 

ITV will use “ commercials under chairman 
Eamonn Andrews and the advertising will be 
in the form of “ spot announcements.” 


+ + + 


K. LOCKHART SMITH, joint managing 
director of the Film Producer's Guild, and Pat- 
rick Matthews, managing director of Guild Tele- 
vision Services, recently staged a promotional 
showing of films made by Guild Television Ser- 
vices, Larkins Studio and other Guild companies, 
at the Club Publicis Cinema in the Champs- 


-—SHOOTING NOW— 


1961 


Elysees, Paris. Leading French 
agencies were represented. 

Guild Television Services is at present making 
a number of commercial television films for 
German and other foreign markets. 

As a result of a series of visits made by a 
strong team from Guild Television Services, 
several substantial orders for cinema and tele- 
vision commercials were obtained. These are 
now near completion and were directed by Jerry 
Poulson. 

Philip Alp, a director of Guild Animation, 
who was representing the Film Producers’ Guild, 
has also recently returned from a successful tour 
of Germany and Austria. 


PRODUCTION 


—continued from page 17 


advertising 


does he find time to write all these scripts, and 
act, and direct?) from the Kingsley Amis novel. 

Peter Seliers stars as a Welsh librarian, and 
Mai Zetterling is his leading lady, with, I gather, 
* leading " being the operative word. 

There will, incidentally, be a couple of weeks’ 
locations in Wales. 

*Don't phone. It's only a figure of speech. 1 
know perfectly well that there are umpteen stages 
at Shepperton. Jn fact it never ceases to amaze 
me how Andy Worker geis so many films in 
to keep it busy. It can only be that he hypno- 
tises the customers—or offers them very good 
terms. And I suspect it's the latter. 


+ 7 + 


THE WRITERS who turned in one of the 
funniest screenplays of fast year, “ Two-Way 
Stretch,” have just delivered their second comedy 
script to British Lion. 

John Warren and Len Heath are the names. 

“Pull Up The Ladder” is the title. 

It's the story of a bunch of crooks who join 
the fire bridgade to help pull off a robbery. 
They realise this is the only way of breaking 
into a bank while onlookers applaud them for 
doing it. 


+ + + 


THOMAS CLYDE tells me that he is to pro- 
duce * Act Of Mercy” for his company, Caval- 
cade Films, with David Niven in the star role. 

Ronald Neame has agreed to direct, and it’s 
anticipated that shooting will start in the late 
autumn. 

It’s a contemporary story set in Africa, and 
Clyde and scriptwriter John Mortimer are going 
there at the end of May to finalise the script 
in relation to the chosen locations. 


ABPC ELSTREE. — “Lolita” (A.A_), 

roducer James B. Harris, director Stanley 

ubrick; “ Francis Drake” (tv series). 

MERTON PARK.—Television commer- 
cials and documentaries. 

PINEWOOD. — “ Victim” (Allied for 
Rank). producer Michael Relph. director 
Basil Dearden; “ Whistle Down The Wind ” 
(Beaver for Rank), producer Richard Atten- 
borough, director Bryan Forbes; “ No My 
Darling Daughter” (Rank). producer Betty 
Box, director Ralph Thomas. 

SHEPPERTON.—*“ The Innocents,” pro- 
ducer/ director Jack Clayton: “The 
Devil’s Daffodil” (Britannia/British Lion), 
producers Steven Pallos and Donald Taylor, 
director Akos Rathony. 

BEACONSFIELD.—*“ Man In The Back 
Seat” (Independent Artists for Anglo 
Amalgamated). producers Julian Wintle 
ind Leslie Parkyn, director Vernon Sewell. 

CHALK FARM. — “Accident” (W. 
Harpe production). 
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Cary Grant 
visits the 


Provinces 


Star of the RFD-UI film, “ The Grass is Greener,” Cary Grant has 
begun a successful provincial tour in connection with the picture. 
His first visit was to Dublin where the film is running at the Metro- 
pole. Hundreds jammed O'Connell Street to catch a glimpse of 
him as he arrived at the theatre: he appeared on the stage, talked 
about the film and invited questions from the audience. Later he 
met leading Irish exhibitors and press representatives at an informal 
reception at the theatre. Following this he made equally successful 
visits to Glasgow and Manchester. On Thursday he appeared on the 
stage of the Odeon, Glasgow, following a screening of “* The Grass 
is Greener.” Later he met exhibitors and press at an informal 
reception at the Central Hotel. The following day he appeared on 
the stage of the Odeon, Manchester, following a trailer of his film 
“ The Son is Greener.” He again met exhibitors and press at 
a reception held at the Midland Hotel. With Cary Grant were 
Douglas J. Granville, Ul’s home office representative for the UK 
and Ireland, and John Fairbairn, RFD publicity controller. Mrs. 
Grant accompanied him to Dublin. Starring with Cary Grant in 
“The Grass is Greener" are Deborah Kerr, Robert Mitchum and 
Jean Simmons. It is a Grandon production, produced and directed 
by Stanley Donen and released by Ul through RFD 


Above:—At Dublin airport, Cary and Mrs. Grant and Oona MacWhirter; Col. Delemar, manager of Dublin Airport, Cary and Mrs. Grant, Oona Mac- 
Whirter, Douglas Granville. Below:—Louis Elliman, managing director, Odeon Theatres Ireland, Cary and Mrs. Grant, Colman Conroy, general manager, 
Odeon Theatres Ireland; Cary Grant and Harry Lush, manager of the Adelphi; Mrs. Abe Elliman, Cary and Mrs. Grant, Mrs. Bertie Elliman 
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GARY GRANT At the Glasgow reception, Cary Grant with D. Brown and T. Lowe (Sir A. B. King circuit), George Singleton, L. Priest (West 
Lothian circuit), S. Coxall (Regal, Renfrew), W. Carruthers (G. U. Scott circuit), G. Kemp, H. McGettigan (Glasgow RFD branch 
AT GLASGOW manager), Jack Freeman (RFD salesman), A. Matthews (Dumbarton); Mr. and Mrs. J. K. S. Poole, Cary Grant, Douglas Granville 


Above: Ronnie and Mrs. McGuire with Cary Grant; Mr. and Mrs. S. Frutin meet the star; Cary Grant talks to D. Cameron (Dom nion, Edinburgh) and 
his mother. Below: Cary Grant leaving the Odeon, Glasgow, after making his personal appearance; Mrs. Eddie Pollock (“ Kirkintil.och Herald "’), Cary 
Grant, Mrs. Bill McMillan, Bill McMillan (“ Evening Citizen "’), Jean Smith (West Regent circuit), Douglas Granville 
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THE STAR AT Mrs. Gordon Emery (Fylde Cinemas), Cary Grant, Mrs. Bridge, Jack Moorhouse, F. Bridge (‘‘ Sunday Times "’), Susan and Mrs 
MANCHESTER Moorhouse; Glyn and Mrs. Edwards, and Mr. and Mrs. Mortimer (all of Rhyl Entertainments) with Cary Grant 


E. Salmon (Grand, Southport), H. L. Carr (RFD Manchester branch manager), Cary Grant, Douglas J. Granville, George Lee (Colwyn Bay); another group 
with the star, Mrs. Leigh, Miss V. Edge (Tatton, Gatley), Mrz. J. Blakeley, A. Leigh (Coronation, Northenden), H. L. Carr, John Blakeley 


Tom Parkinson (“ Oldham Evening Chronicle"), Mrs. Parkinson, Cary Grant, R. G. Mason (Regional controller, CMA); Charles Orr (" Sunday Cispatch “’). 
Mrs. Orr, Cary Grant, H. Bygrave (‘‘ Sunday Express ""), Martin Keats (“ Sunday Pictorial "’) 
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Nat Cohen, Stuart Levy and Peter Rogers, directors of Anglo Amalgamated Film Distributors Ltd., were hosts to the company’s head office executive staff 

and members of the nationwide sales force last Saturday. After luncheon, which was also attended by the producers and directors of Anglo’s current and 

future production line-up, the delegates settled down to the business side of the convention. During the evening, special gifts were presented to members 

of the company for loyal service. The dinner at the Dorchester that evening was attended by artists from some of Anglo’s productions. After dinner the 

entire party went to see the Crazy Gang at the Victoria Palace, a highspot of the evening being the introduction by Bud Flanagan from the stage of individual 

Anglo directors and artists to the audience. Above: Nat Cohen makes the opening address to the delegates. With him at the table are, from left, Alan 
Kean (general manager), Stuart Levy (chairman), Peter Rogers (director) and Ann McMorrow (company secretary) 


Anglo Amalgamated’s 1961 convention 


Top: A general view of the luncheon showing Anglo’s directors and their guests at the top table; Stuart Levy addresses the delegates—on left is Alan 
Kean; Peter Rogers’ humorous address is appreciated by his fellow directors. Bottom: Alan Kean addresses the delegates ; Philip Jacobs is handed his 
special gift by Nat Cohen, watched by Stuart Levy; Alan Kean is presented with his gift by Stuart Levy 
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Top: Miss Ann McMorrow (company secretary), receives her gift from Stuart Levy, watched by Nat Cohen; Kenneth Connor, Nat Cohen and Stuart Levy 

Bottom: Tony Gruner, Peter Rogers, Stuart Levy and Gerald Thomas; Star Liz Fraser with Anglo delegates Bill Saunders (London branch manager), S 

Pibworth (circuits office manager), W. Browning (Manchester), S. Norton (accountant), W. Wright (booking manager), H. Beahan (Leeds), J. Cowe (con- 
tracts controller), A. Ramsey (prints manager), S. Partridge (Newcastle 


Top: Joe Janni, Stuart Levy, Liz Fraser, Nat Cohen, June Jago; Philip Jacobs, June Jago, Stuart Levy, Joan Sims, Nat Cohen with John Gregson, Sidney 
Caverson (Anglo branch supervisor) and Alan Kean. Bottom: Charles Hawtrey, Liz Fraser, S. Partridge, John Troke (Anglo’s director of press and public 
relations), Sidney James, Mrs. James, Peter Rogers; directors of Anglo together with some of their — end a day of pleasant remembrances by going 


backstage at the Victoria Palace to meet the Crazy Gang 
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Showimanthio 


THE FRONT-OF-HOUSE is accepted as the 
main centre for the programme sale and recent 
years have seen vast improvements in the overall 
design of signs, canopies and the main strac- 
tural features of theatres. But, publicity appears 
to have been incorporated into these schemes 
rather than being the main feature around which 
they are built. 

The brilliant strips of neon, floodlighting, bold 
and dominating name-signs ; these are surely only 
@ means to draw attention to what we want to 
say and sell--not a selling factor on their own! 


Recently I have made a point of examining 
the fronts of cinemas, and it is surprising how 
few attract the eye because they have something 
to offer. The big moncy-spinners, films already 
pre-sold to the public, are perhaps an exception ; 
but how often do we find our patrons just look- 
ing to find out where a particular film is 
showing. 

The public should be sold on the film by the 
theatre’s individual appeal. In this way a 
regular patronage could be built up. 

The larger circuit houses have done a great 
deal of modernisation, not always to the greatest 
advantage of showmanship, but, at least, making 
them attractive. As for the other cinemas, their 
front-of-house displays are becoming more 


by FRANK HAZELL 


dismal than ever, with dirty bill-boards, flaking 
paint and rusting metal work. 

Some have attempted to liven things up by 
having plenty of quads for forthcoming attrac- 
tions pasted on the front, but much of the 
excellent material available from the renters is 


programme appeal. Many cannot 
afford opulent fully illustrated displays, but the 
normal advertising matcrial could be displayed 
far more effectively. 


or a photographic 
current advertising could be incorporated? 
only cost is the initial background. 

The larger posters which renters still produce 
are rarely seen on front-of-house displays. 
Managers should make more use of these. 

Even a wash down would help some of the 
cinemas I have seen, and a coat of paint would 
turn them, comparatively, into palaces, 

Why not “box in” the front of the smaller 
halls—give them a gay and attractive colour 
and try to lift them out of the rut? 

Almost every little shopkeeper these days is 
finding the money to put in new shop fronts, to 
have brighter lights and more attractive window 
displays and yet, we in show business don't seem 
to have the same initiative. 


THE COMPANY OF SHOWMEN 


Around the world—in posters 


DISTRICT DIRECTOR of the Army Kinema 
Corporation in Germany, George Wilson, sends 
unother batch of campaigns from his managers 


for inclusion in the Showman’s Certificate 
Award Contest 

L. Atkins, Globe, Rheindahlen, 
comprehensive and attractive display for 
* Around the World in 80 Days.” The theme of 
the display fuily illustrated the fitm’s title. Travel 
posters and pictures covered a world tour and 
linked to these were goods, and dolls in national 


costumes. 


arranged a 


Co-operation 


The airline companies had obviously given 
full co-operation and the display caused wide 
comment and interest. George Wilson remarks 
that it was one of the best displays mounted by 
an AKC manager in Germany, and on the 
pictorial evidence I have seen, I agree. 

A new manager with the AKC, R. Bailey, 
stationed at the Globe, Hilden, sends pictures of 
his first two displays for “The Treasure of 
Khalifa” and “ Hercules Unchained.” 

For “The Treasure of Khalifa” a stunt 
linked with sales appears to have been effcc- 
tive. for the daily sales record was broken. 

A special gift voucher was pasted on the 
bottom of one soft drink container, others had 
messages such as “ Hard luck—Better luck next 
time.” “ Buy Another—You may be lucky next 
time 


For “ Hercules,” a soldier artist was commis- 
sioned to produce the mighty figure of Hercules, 
this was mounted above the canopy and 
dominated the front of the theatre. 

L. Atkins, at Dusseldorf, made another excel- 
lent display for an all<artoon programme. 
Whilst this kind of material is the best possible 
for display purposes, its careful use incorporated 
imto the normal theatre décor and supported by 
floral arrangements, not only adds to general 
theatre atmosphere but also provides an ideal 
selling platform. 

W. Hall, Bhizabeth, Krefeld, one of the AKC’s 
past-masters at the home-produced display, made 
another excellent foyer attraction for “ At War 
With the Army.” 

I can imagine the humorous slants he was able 
to achieve, and there appears to have been 
plenty of readily available material for incorpor- 
ating with the normal film material. 


Contest 


Another sure way of gaining press coverage 
is to mount a contest run by your local news- 
paper. J. Norman Longley, Empress, Sutton 
Coldfield, arranged for the semi-finals of the 
“ Press Queen Contest” to be mounted at his 
theatre and, apart from the wide pictorial and 
editorial mentions, it also proved a box-office 
draw. 

“ Shadows" has been claimed as one of the 


NEW MEMBERS 


following are enrolled in the 
Company of Showmen: 

D. G. Adam, Regal, Kirkcaldy. 

H. T. Bolton, Palace, Eltham. 

R. A. Eveleigh, A/M, Luxor, Eastbourne. 

J. E. Gower, A/M, Gaumont, Wolver- 
hampton. 


SEAL OF MERIT 


J. I. Smith (second), Ritz, Edinburgh 7. 
(Life No. 315.) 


The 
* Kine.” 


most outstanding films of the year. Its origin- 
ality and the conditions under which it was made 
have obviously appealed to the more select audi- 
ence, and its booking at the Super, Oxford, was 
ideal for such a subject. 

A special press show, attended by local theat- 
rical people, university dons and undergraduates, 
not only assured outstanding press notices but 
also started the vital word-of-mouth among the 
appropriate set. 


Coverage 


The New University and Isis, both widely 
read university publications, gave feature cover- 
age to the film and in every way the campaign 
was organised to reach the right audience in the 
manner to gain maximum results. 

Carnival heads have been the showman’s 
stand-by for many years and J. Vasey, Ritz 
Wallsend, found a variation of this could stil! 
draw the crowds and gain maximum attent‘on 
for “ Hannibal.” 

An elephant costume was obtained and mem- 
bers of the staff used this for a street parade 
on the Friday and Saturday preceding playdate. 
It was also the top attraction for the Saturday 
morning matinee audience. 


The British Lion way 


REMINDER WEEK 
We can't tie a piece of string round 
your finger. Instead, here goes: 
Reminder 1: Your campaign ready for 
the GUINNESS/NIGHT WE GOT 
THE BIRD contest? Closing date 
Fominger 3 

1 : Are you exploiting the 
other “Bird” National tie-ups—Tate 
& Lyle, Velocette Motor Cycles and 
Lyle & Scott pullovers? FREE link-up 

i : paign book ideas? A 
trip to Britain's largest studios can 
be yours for the most constructive 


letter. 
Reminder 4: After smash five-month 
run, SHADOWS is now 
booking throughout the country.B.L.’s 
exploitation boys can give you help 
on putting across this important pic. 
Reminder 5: N.S.S. now handling our 
ad. sales, so orders should go to 
them, please. 
Reminder 6: Can't remember what 
was 
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The Showman also commends 
Figures in parentheses indicate number of credits 


ASKEW, Miss M., Odeon, Kenton: Never on Sunday, JOHNSON, E. H., Palace Ashbton-in-Makerfield 
Under Ten Flags (2). Affolter, L. M., Odeon, Crewe Hannibal, Sign of the Gladiator, A French Mistress 
oe age and Sheba wm 8S. G., Tivoli, Partick (3) 

High Time. Ayten, W. G., Odeon, Bishop Auck- 
land: South Pacific ‘ ee a Sammons, Bootle: The Bulldog Breed 
w. E. ei : eodraum, , Sittingbourne: Solomon 


‘ Dagenham: Under Ten and Sheba. Lucas, H. A., Odeon, Surbiton: Tunes 
r, F.. Gaumont, Leicester: Faces in | 


r 1 of Glory d -.. Gaumont, Wednesbury 
The Spider's Web, Cinderfella (3). Brader, The Bulidog Breed ‘Lovell, L., Regal. Edinburgh 
-» Plaza, Dudley The Crowded Sky. Bennett, The Plunderers, The Dark at the Top of the Stairs 
Gaumont, Nottingham: Song Without (2). Lewis, B. W., A/M., Carlton, Boscombe 
» Gaumomt, Derby: The Million- Beat Girl, Sword of Sherwood Forest, The Criminal, 
" Odeon, Sale: Foxhole in Cairo The Crowded Sky. The Mobster, Watch Your Stern 
Gaumont, Crewe: Surprise Package (6) Lorrimer, R., M/M., Gaumom, Liverpool 
» Gaumont, Oldham: The Bulldog Breed North to Alaska. La Haye, A., Gaumont, East 
. c. +» Odeon. Hanley: Carthage in Flames Ham: I Aim at the Stars 
Brown, C, E., Gaumont, Preston: Man in the Moon 
Bowen, S. H.. Odeon, Newport Man in the Moon MITCHELL, P. E., Gaumont, Wandsworth: Polly- 
Barker, F., Odeon, Burnley: Man in the Moon anna. Moyes, J. I. B., Odeon, Swiss Cottage: The A. G. Levenson of the Gaumont, Holloway, points 
on & — iz, Muswell Hill 7 = —. a ag & of a ene —. G. < B.. out some of the items in his “No Love for Johnnie” 
woo orest, Too t tk le, e row con, Gillinghar lomon an a organ, 
Sky. Beat Girl, The Dark at the Top of the Stairs, J. 3.. Forum, Kentish Town Sword of Sherwood foyer display to Betty Box and Ralph Thomas 
Public relations, Theatre publicity (7) Briggs, N., t. Too Hot to Handle, The Crowded Sky, when they paid a special visit last week 
Forum, Newbury: The Angry Red Planet, Cone t , ge a Mil- 
Silence, The Savage Innocen‘s, The Challenge, The * eon, uth ~Norwood ortrait’ in 4 _— : 
Bellboy (5). Brinley, L. J., Gaumont, Exeter: South 5 Mapes, G. R., Savoy, Stourbridge: Ocean's ee — M. J., Villa Cross, Birmingham: Fox 
Pacific. Bentley, G. R., Odeon, Liandudno: The 11, The Dark at the Top of the Stairs, The Mobster, = . 
Millionairess. Barton, E. D., Odeon. Bath: The Minors’ matinee, Watch Your Stern (5). McCarthy, RAMSAY, S., Gaumon, Bradford: The Seige of 
Fugitive Kind. Beoty, Miss J. A., Odeon, Faver- «+ Raz, Harringay: Sword of Sherwood Forest Sidney Street. Rowling, E. K., Odeon. Guildford 
sham: Al! the Young Men Bishop, Mrs. W.., © Canton (2) MacPherson, D., Toledo Pollyanna Roche, R., Gaumom, Eltham Hii! 
Odeon, Harlesden: G.l. Blues. Byars, S. M., A/M., i Sergeam Rutledge. Tail Story. The Fiesh North to Alaska. Reay, F. H., Odeon, Sunderland 
Rex. Riddrie: Goliath and the Barbarians. Bushnell, d the Fiends, Dentist in the Chair, Light up the Theatre publicty. Roebdrup, S.. Gaumont 
C. E., Odeon, Bournemouth: Never on Sunday. Boot, Sky, A French Mistress. Ice Palace (7) Monaghan, ton: The Seige of Sidney Sireet , 
A., Regal, Southport: Public relations Brown, 0., Gaumont, Glasgow: Psycho Miller, R. E., Plaza, Camden Town: | Aim at 
L. 3., Riz, Felixstowe: The Savage Innocents, Gaumont, Aberdeen: The Entertainer. Minnican, C. H., Odeon, Ruthergien: The Bulldog Breed 
Watch Your Stern (2). Bigny, E. C.. ABC, War- H. N., Gaumom, Sunderland: Faces in the Dark F., Odeon, Sunderland: Never on Sunday 
rington: Public relations, Children’s club (2). Black- Moss, R. M., Coliseum, Newport: The Siege of man, D., A/M., Odeon, Southampton: G.I 
more, P., A M., Ritz, Sunderland The Two Faces Sidney Street Moncor, J. B.. Odeon, Barrow-in- Romaine, R., ABC, Leeds: Public relations, 
of Dr. Je The Miracle (2). Baxter, F.. Gaumont Furness: South Pacific Mana, D. E., Gaumon:, Kidding, The Crowded Sky, The Two 
Leicester Dog of Flanders Grimsby: Foxhole in Cairo Jekyll. The Mobster (5) 
the ‘ ?) 
CLARK, G., Rex, Consett: Never Take Sweets from NORRIE, M. N.,. Odeon, Andover: Trouble in Sore Scunthorpe: The Bulldog Breed Children’ s club (2 
a Stranger, Calamiy Jane, The Two Faces of Dr Negus, R. D., Odeon, High Wycombe: The Bulldog SPARROW. D. G., Ritz, Southend-on-Sea: Never 
Jekyll, Watch Your Stern (4). Charlesworth, R., Breed. Newton, A., Music Hall, Chester: Li’) Abner Sunday. Smith, J. L.. Odeon, Loughborough 
Ritz, Birmingham: The Nun's Story, The Two Faces Newman, G., Capitol. Leith: Solomon and Sheba hole in Cairo, Children’s club (2) 
of Dr. Jekyll, No Kidding (3) » Pe M., Newton, F. W., Gaumont, Cardiff: Never on Sun- Hippodrome, Colchester: The Fugit 
Odeon, Portsmouth: Can-Can ss day. Nethercote, B. W. E., Ritz, Balham High Road Spider's Web (2). Street, A. W., 
Odeon, Skipton: Kidnapped rgi . me. . Never on Sunday, Saturday Night and Sunday Morn- slow: North to Alaska pm - 
Cinerama, Glasgow: Man r the og ° i 2) ford Ri ialide « Breed Saker, F. W., Geumon 
Odeon, Scotstoun: Psycho. Colson, W. D., Gaumont ome . osebill orth to Alaska Spi . M 
Hanley: The Bulldog Breed. Carter, E. C., Odeon, O’FERRALL, A. B., Odeon, Lianelly: The Bulldog Odeon, Bromiley: The Spider's . Carthage in 
liford: Man in the Moon. Cook — : O’Brien, H. J., Coronation, Manor Park Flames (2). Short, A.. Mayfair, Tooting: No Kid 
Middlesbrough Public relations » 4 eat 1, Nights of Temptation The Dark at the ding, Never Take Sweets From a Stranger, Come 
Astoria, Old Kent Road: North w A ° ‘ the S-airs, The Two Faces of Dr. Jekyli, Dance With Me, Beat Girl, Nights of Temptation 
Cc. C., Gaumont, Bristol: Pollyanna Kk. * The Mobster, Cy of the Dead (6). Oliver, R. J., The Plunderers, Pay or Die (7). Sims, W. G.. 
Gaumom. Luton: The Girl Rosmarie ‘aro, 8. P. A/M., ABC Forum, Bournemouth Bottoms Up Rex, Norbury: Beat Girl, The Plunderers, Pay 
Odeon, Clacton: The Millionairess 7. os O’Ferrall, A.., Odeon, Lianelly: Portrait in Black, Die, The Mobster, Children’s club, No Kidding (6) 
Odeon, Chelmsford: Song Without End, G.I. Blues Let's Make Love (2) Seott-Becclesch, N.. Lonsdale, Carlisle: His and 
Q) 


PALMER, P., Odeon, Haverstock: Never on Sunday Hers. Sewell, G. E.. Odeon, Romford: Tunes of 
DALE. A. S., Rex. Riddrie: Public relations, Per- Prescott, C., Odeon, Bury: The Bulldog Breed. Perry, Pred Svoeen. < Hn Odeon York: Man in the 
sonal appearance, Children's club, A French Mistress, C. E., Odeon, Skipton: Look at Life Pigg. P. A. "Gan n onvenience (2) Stewart. 
Follow That Horse! (5). Ditcham, C. T., Odeon, L. H.. A/M., Haymarket. Newcastle-on-Tyne: His AEE gi a ey The Bulldog Breed, 
Kingston: In the Nick. Dixoa, J. A., Regal, Chester- and Hers. Parkin, C. D., Haymarket, Newcastle-on- The nae ders. Pa « Odeon, Morecambe 
field: Public relations, The Plunderers, The Mobster, Tyne: The Crowded Sky Power, J. G., Futurist, Hi: : ~~ ress. = ge B. E., Odeon 
Sword of Sherwood Forest, Newsree! publicity, The Liverpool: Saturday Night and Sunday Morning ; een. og ag n Black. Smith, K., € arkon 
Two Faces of Dr. Jekylt (6). Davis, A. F., Am- Parks, 3. F., Gaumont, Redditch: Theatre pub- Kidder ox i in Cairo Sims, V., Central 
bassador, Hayes: High Time. Donaldson, A. M., licty. Parnham, S. E., Odeon, Alfreton: The Enter- M. chester’ ib — 1 eevensom, P. C., Rialto 
Gaumont, Greenock: The Bulldog Breed. Dawson. — hes Trowbrid bags A Pearce, F. ‘ane R.. S. R eo Ween han peiece fous. 
Eee t Moo y om, ° idge mter-ainer. tr: s td “4 ’ ! the Moon 

i So Te, See ae = he “A When We Meet (2). Parker, R. W., ABC. Exeter: Scardifield, J. A.. Odeon, Dover: GI. Blues 
a a Fp ASS. OG! —— 7 Buliées The Plunderers, Pay or Die, No Kidding, The Miracle TUCKER, J., Odeon, Weymouth: The Brid of 
eed Edwards, A. M., Gaumont,_ Plymouth a oh Fe Ms oh The r esc 
Faces in the Dark, Man im the Moon (2). Edmond- Coondel an Tan in te Handle vee “ ¢ 
sos, K. D., Odeon. Chester: Solomon and Sheba, . CA. Odern ) a appy. 

The Bulldog Breed (2). Excell, P. L.. A/M., Odeon . deon, Plymouth: The Spider's Web 


Folkestone: G.I. Blues VERNALL, E. R.. Grange, Dagenham: I Aim at the 
T.. Astoria, Brighton: Baule Inferno Stars Vere, F. R., Carton, Bournemouth: The 
« ABC, Hull: Public relations Fray, . Plunderers, Pay or Die, The wo Faces of Dr 
R. W., seommett, Hinckley: Run Silent Run Deep Jekyll, Theatre publicity, The Nun’s Story, Too 
Frewin, G. D., Gaumont, Rochester: Circle of De- Hot to Handle, The Dark at the Top of the Stairs 
cemion Fricker. C., Alexandra, Aldershot: Nort (7) Vernall, E. R., Grange, Dagenham: North 
i Alaska Bs ee - Oe M. F : Alaska 
artlepool: an in the oon 
Astoria, Streatham: Bambi ; S ote as be gy "4 ge go ay Man in 
aes. Bradford: Man in the Moon eon, y deon, Reading: GI. Blues 


' Witton, N. A., Odeon, Winchester GJ. Blues 

GOLD, J., Grosvenor, Hillhead: Newsree! publicity 3 . ‘ ° , Peckham; North to Alaska 
Gray, K. J., Ritz, Aldershot: Public relations, Child- + i A., Gaumont, Guernsey: Surprise 
ren’s club, A French Mistress, Never Take Sweets a ‘ Webb, A. C., Odeon, Canterbury Fieh 
From a Stranger (4). Gent, H.. Hippodrome, Liver- if ; . . Portrait in Black (2). Wyatt, W. T., Ritz, 
pool: Cinderfela Greenwood, C., Odeon, Lan- iEbiheeel ; Edgware: The Miracle, No Kidding (2). Wilmot. 
caster: South Pacific Gaukrodger, J., Odeon, id : R. C. S., Odeon, Newcastle: The Millionairess 
Rotherham: The Millionairess. Gasper, K. J., Odeon. iz : Wright, T. A., Imperial, Walsall: Life in Emergency 
Hornchurch: Man in the Moon, Pollyanna (2) Ward 10, City Beneath the Sea, Return to Treasure 
Glasgow, J. G., Odeon, Wembley: Tunes of Glory Island, The Love Specialist, Public relations, Jack 
Goldt » Odeon, Stockton: Man in the Moon and the Beanstalk (6) _ Webb, W. L., Gaumon, 
Graham, T. C., Odeon, Woolwich: Pollyanna Sa ee y A — Moon. Witts, F.. 

: - Gloucester: ic relations ’ 

a J. W., Regal, Gt. Yarmouth Public relations, Odeon, Winchester: High Time 
n the Nick, Jazz on a Summer's Day, Doctor in Odeon, Torquay: The Bulldog Breed 
Love, Psycho (5). Heatle, D. M., Lyceum, Edin- A. W. F., Gaumont, Falkirk: Psycho. W 
burgh: Psycho, The Nun’s Story, Dentist in the D. 3.. Odeon, Salisbury: G.1. Bi . Washtord. 
Chair, The Fiesh and the Fiends, The Trials of The 48-sheet poster used by manager Robert . £. Geemem. Weilees Ute 7 ; 
Oscar Wilde (5). Howes, G. A., Gaumom, Salisbury: McLaughlin of the Savoy, Cambus! og ee ee ee 
Carthage in Fiames’ Mandy, a cLaughlin the Savoy, mousiang, Glasgow, Wright, D., Odeon, Ipswich: G.I. Blues, Identity 
The Millionairess. Hubball, H.. Odeon. Si. Alban. ® @dvertise his picture on the site of the former Unknown (2). 
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SAA SURVEY 


~continued from page 3 


place in the social life of most of the popula- 
tion, whether or not there is a television set at 
home.” 

Out of ten million cinema admissions every 
week, six million are young adults. These, both 
men and women, form a high ratio of wage- 
ecarners—76 per cent. of the adult audience 
compared with 62 per cent. in the population 
aged 16 and over. 

According to these figures, the average cinema 
audience has a higher than average proportion 
of petrol buyers, cyclists, record buyers, cigarette 
smokers, beer and spirit drinkers and holiday- 
makers. 

The survey also points out that an examination 
of the age pattern of the consumption of sweets, 
soft drinks and fruit juice suggests that the 
cinema audience constitutes an above-average 
market for these products. 

A complete breakdown of the audience, com- 
pared with figures for the total population, shows 
teat 11 per cem. are aged 8 to 15 years (14 per 
cent. of the population), 60 per cent. aged between 
16 and 34 (28 per cent.), 25 per cent. aged 
between 35 and 64 (45 per cent.), and four per 
cent. aged 65 and over (13 per cent.). 

Of those interviewed, 53 per cent. of all 
cinemagoers were men; and 40 per cent, of ma‘e 
cinemagoers were housecho'ders. 

The employed proportion of the cinema 
audience is bigher than in the adult population 
with 91 per cent. of male members of the adult 
audience employed full- or part+ime and 57 
per cemt. of female members of the audience 
employed full- or part-time 

In total, while only 62 per cent 
population are carning, 76 per cemt. of the aver- 
age adult audience are wage-carners and, of 
these, 72 per cemt. are working full-time. 

* These.” states the survey, “must have a 
substantial influence on the spending power of 
the audience relative to the population.” 

The cinema audience also achieves its full 
weight in the mass market with 43 per cent., 


of the adult 
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drawn from the working class and those at lowest 
levels of subsistence. 

The composition of the audience declines in 
percentages as it goes up the social scale. Thirty 
per cem. are classified as skilled working class, 
20 per cent. as lower middle cass, and seven 
per cent. as upper middle and middie class. 

The strength of the cinema as a medium for 
advertisers is emphasised in tables showing the 
frequency of cinemagoing of the average audi- 
ence. 

Regular cinemagoers exposed io intensive 
coverage form 74 per cent. of the audience, 
while the remainder provide the advertiser with 
“extensive coverage, spreading the advertising 
net more widely, but with relatively fewer 
impacts in any campaign.” 

Breaking these figures down, the survey shows 
that 30 per cent. of audiences go to the pictures 
twice, Or more, a week; 33 per cent. go once 
a week; and 11 per cent. go once a fortnight. 

Of the occasional cinemagoers, 12 per cent. go 
once a month; seven per cent. go once every 
three months; and seven per cent. go less often. 

In addition to the facts so far mentioned, the 
survey also goes into great detail concerning 
the ownership, purchasing and consumption of 
various products by the average members of the 
cinema audience. 

These, particularly, show that men and women 
in the average audience are exceptionally 
clothes conscious, and that the use of cos- 
metics by women cinemagoers may be substan- 
tially above average. 


ABPC trailer for 
‘The Royal Tour’ 


A SPECIAL trailer has been made for ABPC’'s 
Technicolor 50-minute feature, “ The Royal Tour 
of India."’ The trailer can be obtained from NSS. 

“The Royal Tour of India,” compiled from 
Pathe Newsreels’ coverage of the Queen's 
journey from Delhi to Teheran, goes on general 
release with ““ The Rebel” on March 27. Pro- 
duced by G. T. Cummins, the film is released 
through Warner-Pathe. 


REVIEWS 


-continued from page 10 


police and boards a train for Paris. Unfor 
tunately, he mistakes a notice board and lands 
back on the farm. And there he stays until the 
war ends 

Production.—-The picture, which has no diffi- 
culty confirming that the simplest escape devices 
are the most dependable. never stretches credulity 
too far. Fernandel, dubbed in broken English, 
seldom misses a trick as Bailly, and Marguerite, 
the cow. is ingratiating. There are no romantic 
asides, but the growing attachment between the 
man and the cow creates heart throbs. The 
tender, comic and suspenseful moments benefit 
from realistic backgrounds, but even so excess 
footage skims some cream off the original tale 

Points of Appeal.—Unusual story, Fernandel, 
expert dubbing and convincing atmosphere. 


Macario 


Rank. Mexican (A) Featuring Ignacio Lopez 

Tarso, Pina Pellicer and Enrique Lucero. Pro- 

duced by Armando Orive Alba Directed by 

Roberto Gavaldon. Story by W. Traven. Director 

of Photography. Gabriel Figueroa. 9) minutes. 
Release not fixed 


PASCINATING and provocative fable, made 
in Mexico and given Engish sub-itles. It's 
about a poverty stricken, much-married wood- 
cutter who innocently “does a deal” with 
Death, quickly becomes rich, but soon finds that 
Destiny cannot be circumvented and goes the way 
of all flesh. The tale és leisurely told, but sincere 
characterisation, imaginative treatment and clever 


camera work not only enable it to stimulate in- 
terest, but culminate on a touching note. Very 
good art house proposition. 

Story.—Macario, a half-starved exican- 
Indian peasant, longs to devour a whole turkey, 
and his prolific wife steals one. Macario runs off 
imto the woods carrying the cooked bird, but sud- 
denly the Devil appears and asks for a share. 
Macario, sensing evil, refuses him. Then God 
approaches, but Macario, believing that the 
Almighty has everything, hesitates and God de- 
parts. The third intruder is Death and because 
he looks hungry Macario offers him a “ wing. 
In return, Death gives Macario a liquid that will 
cure sick people, t warns Macario that it can 
only be administered under certain conditions. 
Macario heals many peop’e and becomes rich. 
but the Inquisition intervenes and he is accused 
of heresy. His only hope lies in saving the 
Viceroy's ailing son, but Death, who bows to 
a higher authority. withholds his sanction. 
Macario, frantic, rushes back to the woods and 
is found dead by his wife beside the “ cold 
turkey ” remnants. 

.—The picture, which takes place 
during a period when Mexican peasants were 
desperately poor, the wealthy arrogant and the 
Church and State riddJed with superstition. brings 
the ingenuous woodcutter and Death together in 
circumstances that cast no aspersions on either. 
Ignacio Lopez Tarso earns much sympathy as 
the bewildered Marcario. Pina Pellicer is mast 
appealing as his wife, and the supporting players 
carmmot be faulted. Its feudal backdrop subt!y 
underlines the highlights, its English sub-titles 
are more than adequate, and the photography is 
first class. 

Points of Appeal.—Thoughiful story, down-to- 
earth and artistic treatment, effective settings and 
obvious feminine } angse. 
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‘Kine.’ —MGM £600 Contest 


Minors meet champ 


OLYMPIC boxing gold medallist Dick 
McTaggart and members of Dundee United 
were “ real sports” in the eyes of ABC minors 
when “ The Adventures of Huckleberry Finn ” 
arrived in town for a date at the ABC, Dun- 
dee. 

Manager H, E. George enlisted the support 
of the sportsmen to make his campaign a com- 
plete success. On the Saturday preceding play- 
date, a Minors contest was held to find the 
“Worst Dressed Tramp.” 

Full details of the contest and credits to the 
film were announced over a Tannoy system at 
the United ground and resulted in good press 
coverage. 

First prize was a football, autographed by the 
entire team, and the winner, accompanied by his 
father, was invited to attend the following week's 
game as guests of the club directors. 

Dick McTaggart’s part in the plan came two 
weeks prior to playdate. Tying-up with the 
appearance in the film of Archie Moore, Dick 
went along to the Minors Matinee and gave a 
talk and demonstration on the finer points of 
the art of fisticuffs. 


More Credits 
“ Bells Are Ringing.””——G. H. Shepheard, 
Halifax. 
“The Time Machine.”"—G. R. Bentley, 
Liandudno 
“Guys and Dolls.’’—-M S. Witiams, 
Brighton 
“The Last Voyage.”—-G Ws Brandon, 
House, Birmingham 
“Home From The Hill.”—T. J. Griffiths, Forum, 
Wythenshawe; Celiseum, Whitley Bay 


“The Giant Greaves, 
Gaumont, Dudley; H George's, 


ork 
* Batterficld 8&.""—F. Tyler. Regal, Brixton; J 
Caufield, Regal, Halifax; W. E. Day, Majestic. 
Gravesend: Pau! Ratcliffe. Regal. Wembley: J. B 
Fisher, ABC, Hull; W. T. Wyatt. Ritz, Edgware: 
J. W. Abbots, Regal, Newbury; R. C. Taylor, ABC, 
York 
“Village of the Damned.”"—W.  E. Day. 
Gravesend: K. Hampson, Forum, Wythenshawe; 
Bolton; A. Evans, Savoy. 


J. Hartle, Capitol, 

South Shields: M. J. Ronan, Elite, Middlesbrough; 

Norman Cully, Coliseum, Whitley Bay: G. R 
Paisley: B. S. Tooke, Regent, Gr 
H 


Odeon, 
Odeon, 
Astoria, 


Picture 


. see! 
‘i Cow Irick, St 


Majestic, 


Tannahill, Regal, 
Yarmouth; Johnson, Palace, Ashton-in- 
Makerfield: W. S. Carter, Picture House, Doncaster 


TRADE SHOWS 


LONDON 

March 27: 
Macumba 
Pavilion. 
The Split. 
11.55 a.m. 


March 28: 
The Subterraneans (X). MGM. Own Theatre. 
10.30 a.m. and 2.30 p.m. 

A Weekend With Lulu (A). 
umbia, Shaftesbury Avenue. 


March 29: 
The Angel 
Theatre. 
March 30: 
Hell to Eternity. 

10.30 a.m. 


Love United Artists. 
10.30 a.m. 
United Artists. 


London 


London Pavilion. 


Columbia. Col- 


10.30 a.m. 


Wore Red {A). 
10.30 a.m. 


MGM. Own 
and 2.30 p.m. 


Warner-Pathe. Studio One. 


MANCHESTER 
March 28: 
Operation Bottleneck. 
Regals. 10.45 a.m. 


LATE EXTRAS (LONDON) 

March 24: 

Call Me Captain; It's All Greek to Me: How to 
Stuff a Woodpecker; Pistol Packin’ Wood- 
pecker: Freeloading Feline (shorts). Rank. 
Own Theatre. 10. 30 a.m. 


United Artists. Twin 
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CLASSIFIED 
ADVERTISEMENT RATES 


... 9d. per word 
- 
ae 
We . 
vor WP ow 
Caps 2d. per word extra. Box No. 1/- extra. 


Classified Advertisements must 
be prepaid (except approved 
1 ived b 


} ee by 
for inclusion in the next week's issue. 


KINEMATOGRAPH WEEKLY 
96-98, LONG ACRE, LONDON, W.C.2 
Telephone : TEMple Bar 2468, Ext. 271 


HOME COUNTIES 


A well established circuit 
of 4 Cinemas for sale 


in solo positions 


All in perfect condition. 
For sale as a group or would be sold separately 


Full particulars to Principals only: 


HARRIS & GILLOW 


93/95 Wardour Street. London, W.1. 
Telephone: GERrard 2504 


Accounts available. 


REWARD NOTICE 


£80 REWARD 
Stolen from premises near Beaconstield on Feb 14 
16 MM CINE KODAK SPECIAL I! CAMERA 
No, 10968. Ektar I+4 lens No. RM 129 also 2°5 
lens No. RM 115 and Kodaslide 40 Projector 
No. 11051. Usual conditions 
SUMMERS HENDERSON & CO., 

1/2 Gracechurch $t., London, E.C.3 


Please note that we cannot be 
held responsible ter any mis- 
takes arising trom advertise- 
ments accepted ever the 
telephone. 


YOU MAY REPLY IN CONFIDENCE TO 
BOX NUMBERS 


PARTNERSHIP 


PARTNER required. with capital, for 
smali progressive cinema circuit, to fur- 
ther cinema interests—Apply, Director, 
3, Amesbury Crescent, Hove 3, Sussex 


SITUATIONS VACANT 


EXPERIENCED Managers, resident and 
relief, also projectionists 

Shipman and King 

Wellington House, 125, 


BBC requires Trainee Film Assistant for 
film projection work in London. Previous 
experience of film projection work not 
essemial, but applicants expected to show 
that they have studied and taken a 
practical interest im the film medium 
Applicants should preferably have GCE 
standard of education. Sal@ry £575 on 
appointmem; promotion when fully quali- 
fied to Film Assistant, Class II, on scale 
rising from £615 by four annua! incre- 
ments to £735. For suitably qualified can- 
didates, opportunities later to be consi- 
dered for waining im various branches of 
film making. When fully qualified as Film 
Assistants, Class Il, applicants must be 
prepared to work shifts (not nights) 
Requests for application forms (enclosing 
addressed envelope and quoting reference 
61.G119 KW) should reach Appointments 
Officer, Broadcasting House, London, 
W.1, within five days 


EXPERIENCED Pilm Editor required 
at Pontcanna Studios, Cardiff 
—Applications, giving full details of past 
experience, to the Production Executive, 
TWW Ltd., 187. Oxford Street, London. 
wl. 


VALUERS 
to the 
MOTION 
PICTURE 
INDUSTRY 


| small 
| wage 


| Alexandra Cinema, 


SITUATIONS VACANT (contd.) 


MANAGER required for newly estab- 
lished colour film processing laboratory 
in a Commonwealth country.—Apply, in 
writing, giving full details of qualifica- 
tioms, present salary, age and marital 
status, to H., Box 873, Kinematograph 
Weekly 

ENTHUSIASTIC Cinema 
with technical experience, required for 
progessive cinema circuit; good 
and commission.—Apply, Director, 
3, Amesbury Crescent, Hove 3, Sussex 

WANTED. Experienced Manager for 
Kenilworth, Warwick- 
For details of salary, etc., apply 

Manager, Opera House 


Managers, 


shire 
Creneral 


| Coventry 


SAVOY Cinema, Coventry, requires 
Chief Projectionit, Grade ** B"’ house; 
excefient position for good man.—Write 
to Manager. 

MAINTENANCE 
memat store; canteen 
on purchases.—Apply, Staff Controller, 
B. B. Evans & Co., Lid., 148/162, 
Kilburn High Road, N.W.6 


Electrician, depart- 
generous discount 


SITUATIONS WANTED 


Canadian, 29. Film Director U.S.A. & 
Canada. Newly settled in England, 
seeks production post theatrical or 
documentary. All enquiries welcomed 
RICHARD KILBURN, 
16, Belsize Park Gardens, N.W.3 
Telephone: PRIMROSE 8213 


MANAGER /OPERATOR, with wife as 
Cashier, requires position, anywhere, fully 
competem clectrician, able to do own 
servicing; excellem references; GCE: age 
26.—F.. Box 87), Kinematograph 
Weekly 


SITUATIONS WANTED (contd.) | 


CHIEF Operator (qualified electrician), 
now London, seeks position West Country 
(West Countryman); life experience; 
salary secondary consideration.—G., Box 
872, Kinematograph Weekly. 


ner 


HIRE 


CANNES FILM FESTIVAL. Available 
for charter, SOft. luxury diesel Motor 
Yacht, with skipper ‘and cook-stewardess; 
ski-ing, all conveniences; 3 double guests’ 
cabins; from £150 weekly. —J., Box 874, 
Kinematograph Weekby 


FOR SALE 
COMPLETE Cinema Equipment: pro- 


jectors, sound, emergency lighting, etc 
Apply: A. Anscombe and Sons Liu, 


| Harpenden, Herts. Phone: 55 


KING LANE CINEMA 
For Sale 
the 29th April Apply King Lane 
Cinema, Clitheroe 


After 


Pair Westrex Projectors, type 2001 /C2, 
and Pedestals; 2 pair upper and lower 
Spool Boxes, 5,000h. cap., 4 Spindle; 
paic Magnarce Arcs type I4in, Mirrors; 
pair 3D Fiker Holders and Bar; complete 
se. WD Adaptor and Coupling Bar for 


| Westrex; pair Bauch Lomb 1.2 Anamor- 


e Lens and Mounting Brackets for 
festarhead; pair Jin. £/1.9 Rossbyte 
type C89mm. lenses; pair Taylor Hobson 
Vutal 2}in. £/1.8 lenses; Eowelite Rectifier 
3 phase 45/65 am. cont.; transporteble 
Screen Frame on Castors, 33ft. Gin. & 
1 Sit 9in motorised Side Masking: 
Screen, 31ft. 3in. x 1Mt. Nn.; pair Argyll 
Satin Curtains, 17ft. high, 38ft. width; 
complete motorised Curtain Track, 38ft 


CINEMAS FOR SALE 


CINBMAS for sale; Cinemas required 
R. Bovilsky, 34, Batson Street, Glas- 
gZ0ow 


ALL TYPES OF 


rip-UP CHAIRS 


CURT AINS 
ATIONS 


CAR PETS 
& RENOV 


49-51 CURTAIN ROAD 
LONDON, E.C.2 


A few shillings spent 


on a 


CLASSIFIED 
ADVERTISEMENT 


in the Kine. will pay 


handsome dividends. 


ond ENGINEERS 


REBUILT PROJECTOR EQUIPMENT 


TO THE TRADE 


GEORGE PALMER (Prop.: Frederick G. Palmer Ltd.) 


89 WARDOUR STREET, LONDON, W.1. 


GERrard 4796 and 6143 


REGAL, ATHERSTOME, Wi 
Tel.: Atherstone 2220/3210/3202 


GODDARD & SMITH 


22 KING STREET 
ST. JAMES'S 
LONDON, S.W.1 


WHI. 2721 (20 lines) 


WORLD PRODUCTIONS RELEASING COMPANY LIMITED 


announce 


ANITA EKBERG - GEORGE MARSHALL 


DAM ON THE YELLOW RIVER» 


CINEMASCOPE - TECHNICOLOR 


— AND — 
DANY ROBIN 


FASTEN YOUR SEAT BELTu 
followed by 


BOOK THESE ZONAL RELEASES NOW ! 


WORLD PRODUCTIONS RELEASING COMPANY, LTD. 


106 WARDOUR STREET W1 REGent 3791 


